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T SHOWED the 
breadth of Canco 
manufacture, that 
there is a proper Canco 
container foryourprod- 
uct, whatever it may be. 
May we have the op- 
portunity of applying 
Canco Service—Canco 
knowledge, ability, and 
purpose to serve — to 
your can requirements? 


An Arch 
of Progress } 


N THIS Canco arch 

those who attended §f 
the Canners Conven- Bm 
tioncould findpackages § 
for all kinds of food 
products, hermetically 
sealed or otherwise. 


American Can Compan 


CONTAINERS OF TIN PLATE - BLACK [RON GALVANIZED IRON - FIBRE 
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1925 


CANNED GOODS EXCHANGE 


YEAR 1924-1925 


OFFICERS 
President, W. H. Killian. 
Vice-President, C. Burnet Torsch. 
Treasurer, Leander Langrall. 
Secretary, m. F. Assau. 
COMMITTEES 


Executive Committee, 
Arbitration Committee, 


Commerce Committee, 
Legislation Committee, 


Claims Committee, 


Brokers Committee, 


Agriculture Committee, 


Hospitality Committee, 


Counsel Committee,, 
Chemist Committee, 


Benj. Hamburger, J. O. Lang- 
rall, Edward Kerr, C. J. 
Schenkel, W. E. Lamble. 
Wm. F. Assau, F. A. Curry, 
H. Fleming, J. W. Schall 
Chris. Grecht. 

D. H. Stevenson, J. Newman 
Numsen, George Clark, How- 
ard E. Jones, G. Stewart Hen- 
derson. 

C. Burnet Torsch, Preston 
Webster, Albert T. Myer, W. 
E. Robinson, Geo. T. Phillips, 
Thos. L. North. 
Hampton Steele, F. W. 
Wagner, Norval E. Byrd, Le- 
roy Langrall, Jos. M. Zoller. 
Harry Imwold, Elmer Lang- 
rall, Herbert Roberts, M. Ray- 
mond Roberts J. A. Killian, 
Herbert Hampton. 

F. A. Torsch, Wm. Silver, 
H. P. Strasbaugh, Jos. N. 
Shriver, S. J. Ady. 

R. A. Sindall, Robt. Rouse, 
Herman Gamse, Jas. F. Cole, 
John May, Herbert Randall, 
H. W. Krebs. 

C. John Beeuwkes. 

Leroy Strasburger. 


DOUBLE PINEAPPLE GRATER 
(WITH HOPPER REMOVED) ; 


MADE BY THE 


John R. Mitchell Co. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the be -t; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 
to two sides of the tooth. Hopper and discharge chutes are lined 
with white pine. 
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— CLOSED CON UNDER 
BOILER PRESSURE, 
FOR HOLDING HEAT 


HOT WATER 
EXHAUSTERS 


No Steam Spray to Bleach the Fruit. 
Closed Coil with Boiler Pressure Giving 212° Heat Over Cans. 
Straight Line---Small Floor Space--- 
Hot Water Exhaust Is Necessary--- 
Takes All Size Cans Without Any Adjustment--- 
Made in Four Sizes to suit your requirements--- 
Moderate Cost. 


Give us length of time you want to exhaust and capacity required and 
we will be glad to quote on machine suitable for your requirements. 


Ayars Electric 
Process Clock 


FRUIT and TOMATO WASHER. 


Takes all the Dirt and Mold 
from the Cracks in Tomatoes. 


Write for prices and full information. 


Ayars Machine Company, new Jensey 
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The Salvation of 
the Beet Industry— 


The New Four Roll Hansen Beet Topper 


is indispensable to the Beet Packer 
Because 


1. Iteliminates all hand topping labor, 
thereby reducing the cost of topping to 
a minimum. 


2. It tops all small beets which bring 
the largest profit. 


3 Farmers are more willing to raise 
beets when hand topping has been elimi- 
nated. 


The Beet Packer without Beet 
Toppers will find it as difficult 
to meet competition as the pea 
packer would today without pea 
viners. 


Our output is limited. 


Order today ifyou wish 
delivery this season. 


FULLY PATENTED 
Manufacturers of the following Hansen Master-Built Machinery 


e 
Pea and Bean Fill Fruit and Vegetable Wash Han Can In M h ry C rp 
Filler Gallon "Pea Filler sen n ac ine 0 
Conveyer Boot Automatie Kraut Machine 


Sanitary Can Washer No. 10 F. & V. Filler 84-90 Hamilton St. ’ CEDARBURG, WIS. 


INSTALL 


99 Improved Automatic, Laborless, 
ER High Speed 


for 1925 pack of Filling Machines 
CATSUP, CHILI SAUCE VINEGAR etc, and you 


Won’t Need: 


An operator at the machine to keep a steady, solid, 
line of bottles up to the infeed of the machine. The 
“HALLER” has an efficient AUTOMATIC FEED— 


An operator at the discharge end of the filler to “Top 
Off” slack or overfilled bottles— 


An operator at the machine to stop it in case of trouble. 
The “HALLER” is AUTOMATIC and takes care 


of itself— 
A Mechanic to take care of delicate pumps etc. 


The Improved 1925 Model has an enclosed tank; 
Heats the Containers before delivering them to the 
Filler; Fills to a pre-determined height. Capacity 
50 to 150 bottles a minute. 


“ASK THE SATISFIED USERS” 


McKenna Brass & Mfg. Co. Inc. 


Haller Division P. O. Box No. 1249, PITTSBURG, PA. 
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“Not only saving money for us but is actually a 


money maker.” 
THE WALES CO. 


N reply to your letter of the 19th ulti., would state that 
the Piston Visco Filling Machine which you sold us a 
few months ago is doing excellent work for us and we be- 
lieve it is not only saving money for us but is actually a 
a money maker. We are using it to fill all of our jelly 
tumblers and as we doa large business in jellies alone, we 
find that the machine has helped us in many ways, in fact, 
the whole lineup of your machines has improved the ap- 
pearance and most certainly the operation of our entire fac- 
tory, and, we would gladly recommend this machinery to 
anyone. We would be only too glad to exhibit it to any 
prospective customer you may care to send here to see us.”’ 


The Visco saves money because: 


It fills containers rapidly and the cost is the wage of 
one girl. 


There is no waste of product. 


The filling is done accurately and it is unnecessary to have 
an operator leveling off the containers. 


The cost of upkeep is very small. 


THE KARL KIEFER MACHINE COMPANY, CINCINNATI, OHIO. 
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We Manufacture for 


CANNERS: Berlin 
Continuous 


Agitating Process Kettles 
Continuous Agitating Cookers 


Continuous Cooker 

Cooling Tanks Berlin Cookers are made for every purpose. No type of Cooker is fit for all 
Trolley (Systems) kinds of foods. 

— ened Berlin Cookers are made in the following distinct classes: 

ek aa. Continuous Open Cookers which agitate the food while cooking, 

Rie Mei Automatic Pressure Cookers which agitate the food while cooking, 

Steam Exhaust Boxes Continuous Open Cookers which do not agitate the food while cooking, 
Water Exhaust Boxes Automatic Pressure Cookers which do not agitate the food while cooking, 
a — _ A Continuous or Agitating Cooker for every purpose for every 
a le Shakers kind of food. 


BERLIN CANNING MACHINERY 
WORKS 


Tomato Holding Tanks BERLIN, WIS., U. S. A. 


Tomato Inspection Tables 


A Complete Line of Canning Machinery for any Canning Factory. 
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DECIDING FACTORS 


Why Southern Cans 


ARE PREFERRED 


1st BECAUSE—Their high quality reflects the use of Prime Tin Plate only-- 
no Seconds. 


2nd BECAUSE— On both ends Gold Seal Compound is used—providing a com- 
plete film of pure rubber--the development of which is the greatest 
advancement in Can Manufacturing practice for years. 


3rd BECAUSE — Of the extreme tightness of end seams by the adoption of such Seal- 
ing Compound, eliminating the tendency of Cans with paper 
gasket ends to ““breathe’’ with resultant loss of vacuum. 


4th BECAUSE — Of the availability on a nominal rental basis of the most efficient 
Closing Machines furnished by any Can Manufacturer. 


5th BECAUSE-— Our Double Seamer Service Department is composed of highly 


trained and accommodating mechanics ready for any emergency. 


6th BECAUSE—Ocur service in times of stress has always been unfailing. 


7th BECAUSE—In addition to our daily production, we carry an enormous stock 
of Cans in warehouses located at a distance from our Plant for 
any contingency. 


8th BECAUSE—Our Organization is compact, obliging and trained through years 
of experience in anticipating customers’ needs in the Canning 
Season. 


To those who have not yet experienced the satisfaction of SOUTHERN service, we 
beg the opportunity of demonstrating in practice the points above noted. 


Southern Can Company 


Baltimore, Maryland 
New York Office: 17 Battery Place. 
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THe CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ArTHUR I. JUDGE - - - - Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
_ selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


_ THE CANNING Traps is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 48th year. 
TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


One Year, - - - = $3.00 
Foreign, - - - . - $5.00 


Extra copies, when on hand, 10 cents each. 
ADVERTISING RATES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md. 


aii gas at Postoffice Baltimore, Md., as second-class mail 
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EDITORIALS 


OMING Conventions—Like Banquo’s ghost, can- 
$ ners conventions will not down. After a record 

fall of praiseworthy and helpful canners’ chau- 
tauquas, Came the greatest convention the industry 
ever held—that of Cincinnati during the closing days 
of January. It served a fitting close to a phenomenal 
season of conventions. But they have not had enough! 
Not by a jugful! 

The Tri-State Packers will meet in famous Fred- 
erick, Md., in the western canning region of Maryland, 
on Tuesday, March 31st, and it will be a big and well 
attended convention. The promise that Salisbury, Md., 
over on the Eastern Shore, is to have the convention 
soon—the next one after Frederick, ought to cause the 
Easternshoremen to flock to Frederick. And with them 
will come the Delaware canners and those of New Jer- 
sey. Secretary Dashiell has not issued the program, as 
yet; but both he and President Fooks, together with the 
Executive Committee, will see that every moment is 
well spent. And the supply “boys” will be on hand. 

And then comes the Western Canners Association 
annual meeting on April 16th and 17th. This will be 
held on the “canners’ stamping ground of the West”— 
the Sherman Hotel in Chicago. And being the annual 
meeting it will be a big one, at which every canner with- 
in its territory will feel the need of being present. Sec- 
retary Lee is building a program in keeping with the 
high records now being set for all such meetings. The 
man who does not take away from one of these meet- 
ings full value for the time and expense of attending, 
will have no one to blame but himself. They “do 
things” now at these gatherings of the canners, and 
radii whether member or not, can sit in on the 

oings. 


ISE Counsel—“The Optimist,” the little house- 
organ of the Campbell Soup Co., one of the best 
edited and “breeziest’ of such publications, has 

never been known to preach or show pessimism. Nor 
Is it doing so now, but the March issue voices a senti- 


ment which chimes in with our own, and which ought 
to be given widespread consideration and attention. 
What its editor urges needs immediate and careful at- 
tention, for our great country is rapidly passing into 
the hands of fanatics, and it is our concept of a fanatic, 
that he is irresponsible and therefore highly dangerous 
and certainly not trustworthy. The daily papers show 
evidences of this in many states, and the thing cannot 
be passed by with a shrug of the shoulders, as if you 
were not interested. They can make very serious trou- 
ble and undo a great amount of work which some un- 
thinking one may believe cannot be affected. What we 
need in every state and especially in the National Gov- 
ernment is a Commission to unmake laws—to get rid 
of laws instead of making more laws. “The Optimist” 
says: 


“For All We Have and Are” 


Optimists though we are, we despise the pollyan- 
naism that insists on being “glad’”—regardless of time, 
place, truth or reason. We believe in a sane optimism 
that faces the facts, seeks the best in them and makes 
the best of the situation as it exists; but we don’t be- 
lieve in blinding ourselves to unpleasant facts or threat- 
ening dangers. And in one aspect of the present situa- 
tion we seem to sense such a threat. 

We cannot share in the complacency with which 
many business men regard the so-called radical move- 
ment in this country. They seem to feel that the battle 
was fought and won away back in last November, and 
that nothing further is required on that score. But 
the radical movement is very much alive; nor will it die 
so long as some men hold to a concept of service to 
society and others feel that the world owes them a 
living. 

At the late elections in England, Germany and 
United States—the three most conservative nations in 
the world—over twenty-one million voters registered 
their antagonism to the principles that form the under- 
pinning of our present day civilization. It is not neces- 
sary that we give a single thought to Russia. There is 
tumult in Italy, alarm in France and commotion in 
North Africa and Southeastern Europe. 
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In the United States five million voters, with 
tenets of belief utterly foreign to our American insti-— 
tutions, and at bitter enmity with everything that has 
made for our growth, our greatness and our economic 
stability, are ceaselessly working for the overthrow of 
our very form of government and the confiscation of 
our businesses and our property for the benefit of the 
off-scourings of Europe. And every business stricture 
that is enacted into law marks a step in their advance. 


During this year the legislatures of thirty-nine 
states will assemble and pass laws. It is estimated 
that some 60,000 new laws will be proposed and 15,000 
will be added to the two million laws, statutes and local 
ordinances already in force in the United States. The 
majority of these will cross the line of the nation’s 
business and their passage will be owing to the activity 


of certain elements in promoting their particular in- 
terests. 


Who will be the most active in presenting and 
pushing these new laws? The so-called radicals—and 
especially the more extreme among them, who are 
fanatics on the subject. And who will be the least 
active? Probably those business men who think the 
battle over and the issue dead. 

If our merchants, manufacturers and other men of 
business and affairs are too fatuously complacent to 
assert themselves, they may awaken to find the enemies 
of our social and business order more firmly entrenched 
than ever. If we have faith in our cause there is no 
excuse for failure to work and fight for it. 


Eternal vigilance is the price of liberty and the full 
price is exacted. There is no discharge in this War—it 
is “for all we have and are, for all our children’s sake.” 
We are the greatest conservative force in the world and 
if we watch and fight zealously for our ideals and in- 
stitutions—victory will always be with us. 


MEETING CANNED GOODS EXCHANGE 
Regular Monthly Meeting March 10th, 1925 


HE regular monthly meeting of the Canned Goods 
Exchange was held at the Emerson Hotel on 
Tuesday, March 10th, following the usual good 


luncheon. There was quite a good attendance, but a 
scarcity of canners. 


A. representative of the Baltimore Safety Council 
appeared and explained the benefits of this movement, 
in that it reduces accidents and thereby both reduces 
insurance rates and increases production. He offered 
to call at any member’s establishment and give the 
benefit of his experience in adjusting the shop or fac- 
tory so as to produce better results, provided the Ex- 
change is sufficiently interested to take a hand in the 
movement and make the small allowance asked for. 
Mr. E. Everett Gibbs is chairman of the Sheet Metal 
trades branch of the Council, and he explained that 
when first approached he had no idea of the value of 
the movement could be in his business. He is now 
enthusiastic over it, as are all who understand it. 


Mr. Henderson, traffic manager of the Exchange, 
made a full report covering many important matters. 
A brief of his remarks is given below. 


In the matter of buying stringless beans by weight 
instead of by the bushel the committee in charge of 
this consulted the commission men, and they in turn 
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requested that a conference be held in the near future, 
and this will be done. 


The next meeting of the Exchange will be the an- 
nual meeting at which new officers will be elected. The 
Nomination Committee reported at this meeting, bring- 
ing in the name of C. Burnett Torsch as president, and 
J. Numen Numsen as vice-president. They presented 
the full ticket which is to be voted upon next month. 


It was voted to hold a banquet after the annual 
meeting next month. 


Traffic Manager Henderson reported as follows: 


Classification—Canned Foods, Less Than Carload— 
Appearance on behalf of the Canned Goods Exchange 
was entered by the Traffic Manager in keeping with the 
instructions of the Commerce Committee. The hearings 
took place February 25th and 26th, and involved a pro- 
posal of the carriers to increase the L. C. L. rating on 
certain articles of canned foods in tin from Rule 26 to 
third class. It was explained that the action of the 
carriers was their effort to comply with the previous 
decision of the Commission growing out of a complaint 
in which the glass container interests had sought a re- 
duced rating on articles of canned foods packed in glass. 
While no direct testimony or evidence was introduced 
on behalf of the Canned Goods Exchange, the efforts of 
the Traffic Manager were directed in assisting the 
Traffic Committee of the National Canners’ Associa- 
tion, of which he is a member, in view of that Associa- 
tion being one of the principal protestants. 


Estimated Weights on Canned Foods—Proposal of 
the carriers to establish by tariff publication a list of 
estimated weights on certain sizes of canned foods in 
corrugated and fiber board containers as the result of 
tests conducted throughout the past season, was ex- 
plained, and it was pointed out by the Traffic Manager 
thet the weights proposed by the carriers were incom- 
plete as to various sizes of containers. With the excep- 
tion of one instance, they reflected no difference in 
weight as between corrugated and fiber board contain- 
ers, and the results of the tests reflected weights higher 
on certain sizes than the results of tests previously 
made, and, therefore, any advantages which might re- 
sult either to the carrier or to the shippers of canned 
foods in this territory by agreeing to the publication 
of the weights that had been submitted, would be more 
than offset by the complaints from the buyers who would 
be compelled to pay freight charges based on such 
weights, particularly when it was evident that the 
weights were excessive in their application to tomatoes, 
which article constitutes approximately 75 per cent of 
the movement from this territory. The Exchange 
adopted the recommendation of the Traffic Manager, 
that no agreements at this time be entered into with the 
carriers for the publication of such weights. 


-Rates to Texas—Further activities toward improv- 
ing the rate situation as between Baltimore and Texas 
points were reported, and certain probabilities men- 
tioned. 


SETH COLLINS WITH HUNTLEY 


HE Huntley Mfg. Co., of Silver Creek, N. Y., an- 

; nounce the addition to their force in the position 
of purchasing agent, of Mr. Seth Collins, he as- 
suming his new duties with that company on March 16. 


Mr. Collins, a nephew of Mr. Elgin Keith, former 
president of the Invincible Grain Cleaner Company, 
held the office of secretary of that company up to the 
time of its sale recently. His wide experience conse- 
quent to that connection, eminently fits him for the 
purchasing of the high quality materials used in the 
construction of the “Monitor” machines, and his many 
friends in the trade will be glad to know of his new 
connection. 
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| TOMATO—*The Landreth” 


Price $6.00 per pound 


The Landreth is a red as The Landreths’ Red Rock and 
two weeks earlier, ripening about the time of The Earliana. 

The vine is short stemmed, unusually healthy, astonish- 
ngly productive. The shape of the fruit is full bottomed, 
that is, round at the bottom, free from cracks, with very 
little cavity at the stem end. 

The Landreth Tomato is, in appearance, after the order 
of the Chalk’s Jewel, but is five days earlier, larger fruited, 
more productive, picking over a longer period, of better 
color, more slid, and does not crack. 

Its ever-bearing qualities extend the picking season at 
least four weeks, giving the grower an opportunity for 
greatly increased profits, and large pickings, before there is 
likelihood of being killed by the frost. 


CANNERS’ VARIETIES 


$10.00 
Delaware Beauty 4.50 
Landreths’ Red Rock ................ ee 4.00 
3.50 
3.50 
3.50 
Landreths’ Ten Ton .........-............... 3.50 
3.50 
Greater Baltimore ........ 3.50 
3.50 
3.50 


Write us for prices on Peas, Beans, 
Corn, Cucumber, Beet or other Seeds for 
delivery after 1925 Crop is harvested 


LANDRETHS’ SEEDS 


Spot Seeds 


Many Spot Seedsare very short. We have 
however, in Corn: Stowells Evergreen, 
Golden Bantam, Golden Evergreen; in 
Beans: Giant Stringless Green Pod, Re- 
fugee Extra Early (Stringless strain) Re- 
fugee Late or 1000 to 1, Henderson Dwarf 
Lima. All varieties of Pickle Seed, Beet, 
Spinach, Cabbage, Pumpkin, Spuash, 
Pepper, Okra, Tomato. Are sold out of 
Peas. 


Future Seeds 
Or 


1925 Crop Seeds 


Write us what you want in future Seeds 
and we will quote, meeting the prices of 
other Good Houses. 


| We Grow 
All Varieties of Seeds 


Some Canners think that we grow nothing 
but Tomato Seed. This is not correct. 
We have growing stations in the West, and 
elsewhere, under our own management, 
where we grow Peas, Beans, Corn, Beet 
Cucumber and many other Varieties of 
Seeds. While we specialize on Tomatoes 
for Canners, yet we grow other varieties and 
we would like orders for Peas, Beans, Corn, 


and other varieties of Seeds for either spot 


or future delivery. 


-D. Landreth Seed Co. 


Business Founded 1784 
BRISTOL PENNSYLVANIA 


The Oldest Seed House in America 
141 Years in the Seed Business 
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Convention 


The National Preservers Association 
Cincinnati, Jan. 26-27-28, 1925 


[NOTE—The Association held its meetings during the National Canners Convention, but elected to publish a resume of its work 
rather than the verbatim account, as was done with the canners, hence the delay in the appearance of the report. } 


THE OFFICIAL REPORT 
(Continued from last Week.) 


‘ TUESDAY MORNING SESSION, JANUARY 27 
THE QUESTION. OF DISCOUNTS 


MMEDIATELY after the convention was called to order by 

President Andrews the dicsussion on discounts was con- 

tinued. It was brought out that the members had been 
giving one or two per cent, ten days. Quite a discussion devel- 
oped concerning the action that the association took on this sub- 
ject some five years ago. It was not certain, however, that the 
association had taken any definite action requiring the members 
to give any definite discount, but in order to make the matter 
clear, a resolution was offered and adopted to the effect that any 
action previously taken by the association was recinded. 

‘Budget for ’25—The subject of raising a fund to carry on 
the work of the association for the year 1925 was then discussed. 
A more equitable basis of contribution was sought than what 
was used last year. After considerable discussion, a motion 
was introduced to the effect that the funds for carrying on this 
work for the year 1925 should not exceed $25,000, and that the 
basis of contributions should be made on not to exceed 1/10 of 
1 per cent of the net sales of the manufactured jams, preserves, 
jellies, fruit butters and marmalades. The method of collection 
was left to the Executive Committee. Every member and pre- 
server present approved of the method of contributing to the 
funds that are necessary to carry on the work of the association. 
Only one member opposed, and he opposed because he believed 
that the necessary funds would not be collected by this small 
contribution. 


The next thing on the program was an address by Mr. J. H. 
McLauren, President of the American Wholesale Grocers’ Asso- 
ciation. 


ADDRESS OF PRESIDENT McLAUREN 


“I want to compliment you, in the first place, by telling you 
that I am not going to break in on your deliberations for more 
than two or three minutes. Now that you are in a good humor, 
I will talk to you. I am reminded just a little bit in coming here 
at this time of the Florida Bishop on a train. The conductor 
came through for the tickets, and when he reached the Bishop, 
that gentleman couldn’t find his. After some searching, the con- 
ductor said he would go on and collect the others and come back. 
The conductor came back, and the Bishop was still searching for 
his ticket. So he went away a second time, and when he re- 
turned the Bishop said: ‘No, Captain, I can’t find it, and I don’t 
know what I have done with it.’ The conductor replied: ‘Well, 
never mind, you just go on and some time, if you ever find it, 
you can send it to me.’ The Bishop replied: ‘No, I can’t do that, 
because unless I find my ticket I don’t know where I am going.’ 
I am in that predicament—constantly on the jump—and I hardly 
know where I am and where I have to go next. Just now I must 
cancel some engagements and go back to Washington. 


“This is a very pleasant and solemn occasion. I remember 
once on the Tennessee River when, in an unguarded moment, I 
was elected President of the Southern Wholesale Grocers’ Asso- 
ciation, and have put in some very strenuous years—years laden 
with a serious sense of responsibility. It has been at the same 
time sixteen years of wonderful association with men, and if I 
could just get across to you men what it means to be close to 
men for sixteen years as I have, and come to know and appre- 
ciate them, you wouldn’t be surprised when I say, seriously, that 
I can stand out here and look in the faces of men and say: ‘I 
know you are all right.’ I know as an association you are 
99-9/10 per cent pure. There is always some deflecting spirit; 
some men who don’t want to play the game. But in all the men 


I have met in all the walks of life I find that men are right and 
want to do right, and if they don’t do right, it is not always 
intentional. Our salesmen come in and tell us a whole lot about 
what the other fellow is doing, but we find we must discount it. 
Whenever you just stop and look in the eyes of a man and see 
his heart, you are bound to come to the conclusion and bound 
to remember that we were made in the image of Almighty God, 
and we haven’t lost but a very small part of that image. Some 
men are weak and some strong, but we bear the impress of God. 
You are talking about the purity of your goods. Men have got 


to be pure and straight and right and true, or they don’t get 
anywhere. 


“It is the quality of the man that counts, and the quality 
of the preserves, and the quality of jams, and the America to be 
has already risen to its feet and pronounced the verdict clear 
that they will have good goods or they won’t have any. I con- 
gratulate you men who are putting up this thing which is being 
called for more and more, the raising of standards. It is my 
recollection that I ate more jam when I was young than now. 
Jam always reminds me of the little boy caught in the pantry. 
It is the little people that eat the food. Isn’t it wonderful that 
we can safeguard the welfare and life of these children? 

“You are busy. I am merely going to extend felicitations 
from the American Wholesale Grocers’ Association. On May 27 
we hold our national convention in Washington, D. C. A com- 
mittee met yesterday and determined upon the date. Come down 
and mingle with us. The canners do it, and I have no doubt it 
would be fine if you could adjourn until then and meet again in 
Washington. I thank you for letting me come here, and hope 
we are now closer together. I assure you that we are with you 
and want to co-operate with you, and you can count on our being: 
ready to promote the welfare of your great industry.” 


Mr. McLauren was followed by Dr. F. C. Blanck, Chemist 
in Charge of the Food Control Laboratory, Bureau of Chemistry, 
and a member of the Committee on Definitions and Standards. 
Dr. Blanck has had considerable experience in the enforcement 
of the food laws, in the application of standards, as he was for 
a time Food Commissioner of Maryland, and later was in charge 
of certain phases of the investigation work carried on by the 
National Canners’ Association. 


DR. BLANCK SPEAKS 


“I know that you gentlemen are tired. It has been a very 
strenuous meeting in handling your business affairs, and I hope 
I am not going to take too much of your time to add to your 
fatigue and delay you too long. 


“It is a very great pleasure to me personally to meet with 
you as a representative of the Joint Committee on Definitions 
and Standards. I am not going to make any apology for my 
failure to make a prepared paper which has been edited, revised 
and properly censored. On the contrary, I am very glad to stand 
before you and speak informally on the work of the Committee 
on Definitions and Standards. Our Committee will hold a regu- 
lar meeting for a week in Washington, beginning the 24th of 
February. While our complete program has not yet been pre- 
pared, I can say with certainty that the consideration of a 
schedule of definitions and standards for the products in which 
you are interested, namely, jams, jellies, preserves and marma- 
lades, will take up the major part of our time. In view of that 
fact, that our coming meeting will be given over very largely 
to the consideration of a schedule for these products. it seems 
advisable, I think, for me to point out to you gentlemen certain 
features connected with the work of that committee, and possi- 
bly to straighten out certain misconceptions which I find un- 
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fortunately quite widely distributed through trades regarding 
the functioning of that committee, and also the value, or legal 
status, of definitions and standards which may be adopted by 
that committee. 

“T find very frequently the impression prevails in many food 
industries that definitions and standards which have been adopted 
by that committee, and later promulgated by the Secretary of 
Agriculture, are regarded by individual members of good indus- 
tries as being a definite part of the Federal Food and Drugs Act. 
The Federal Food and Drugs Act has no provision in it whatso- 
ever for the legalization of definitions and standards. The law 
provides general conditions regarding adulteration and mis- 
branding of food or drugs. However, those definitions and stand- 
ards, if they are once promulgated by the Secretary of Agricul- 
ture, automatically become a part of the laws of some eighteen 
to twenty of our different States, because in those States’ foods 
laws there is a definite clause providing that standards of purity 
for food products adopted by the Department of Agriculture 
shall automatically become standards for food products in those 
respective States. 

“There is another phase of the work of the committee which 
I think also should be borne in mind. Some of us who have been 
in that standardization work for a numebr of years rather regret 
one of the names which is tied up with the name of that com- 
mittee. I refer particularly to the word “standards.” Commit- 
tee on Definitions and Standards. The term “standards,” as we 
understand it in our active work as a committee, does not mean 
a standard of excellence. It is simply a minimum tolerance be- 
yond which a food product cannot go and still be entitled to the 
name of the product without qualification. The word “standard” 
simply represents the lowest minimum of composition which 
would entitle the product to be sold under the name defined 
without further qualification. The Standards Committee has 
been in existence for many years, having been originally created 
by a non-official governmental agency away back in the year 
1897. Since then that committee has undergone certain change; 
and, finally, -in 1913 the form of organization now represented 
in this committee was determined upon at a general conference 
held in Washington of food regulatory officials in that city. 
Principally our committee is composed of nine members, three 
representing the Department of Agriculture in Washington, 
three representing what is known as the Association of Official 
Agricultural Chemists, and three representing the Association 
of Food and Drug Officials. Every member is a chemist and 
holds a commission from the Secretary of Agriculture as a col- 
laborating state chemist so that the actual operation of that 
committee, the expenses incident to its function, are borne by 
appropriations from Congress for the enforcement of the Fed- 
eral Food and Drugs Act. This committee, therefore, simply 
serves in an advisory capacity to the Secretary of Agriculture 
and advises him as to what shall constitute proper definitions 
and standards for various food products. 


“In its actual operation the first question which comes up 
is what subjects, or schedules, are to be considered. There we 
are somewhat, I might say, creatures of circumstances. Some 
subjects are brought to our attention forceably by the food con- 
trol officials of a company who may have certain legal problems 
which are rather difficult for them to know. In other cases the 
need of a promulgation of a definition or standard for a type 
or group of commodities may be brought to our attention by 
trade associations such as yours. Our next problem is acquir- 
ing the necessary data or information on which a reasonable, 
adequate and proper definition or standard may be developed 
for a particular product. There we not only are dependent upon 
cur own regulatory data both from actual and field observation, 
hut we are very largely dependent upon information which may 
be offered to us by the various industries whose products we have 
under consideration. This information which we obtain from 
the trade is of absolute importance, and it is absolutely neces- 
sary for us to have in order to make a reasonable and fair defi- 
nition and standard for any particular manufactured food prod- 
uct. In the consideration of all this information the committee 
then develops a proposed definition and standard covering th2 
product, and due announcement, by way of press notice, is then 
issued on this proposition. If the product, by definition and 
standard, is of sufficient personal importance to the industry 
involved to justify a personal public hearing, such a public hear- 
ing is held, at which time oral or written statements objecting 
to the definitions or suggested modifications are heard. These 
are considered in executive session and a final draft of the defi- 
nition or standard, based on all the evidence available before the 
committee, is made. After this final draft is prepared, it is then 
submitted to the Secretary of Agriculture for approval, an1 
after his approval it becomes an official definition or standard. 
After that it becomes a guide for the Federal food officials and 
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their enforcement of the Federal Food and Drugs Act and for 


- those States which automatically adopt these Federal require- 


ments. In the consideration which the committee gives to sug- 
gestions to definitions and standards for food products, we have 
a short line drawn between two general types of products— 
those natural products, such as milk, which undergo no sub- 
stantial treatment in their original production to distribution, 
and the general and larger group of manufactured food products. 
In the natural products it has been our tendency in the last few 
years to merely define and state in language as clearly as pos- 
sible just what that product is and to avoid definite standards. 
Milk is a typical illustration of that type of product. In the 
earlier history of work of this committee there was a definite 
standard for a butter fat content of milk, and we now know 
that the butter content varies with the breed of cow, the Jersey 
cow giving a much richer brand of milk than the Holstein. It 
is our tendency to get away from numerical limits of composi- 
tion in this class of product. 

“When we come to manufactured products such as yours 
there, it seems that, in addition to clear and comprehensive defi- 
nitions of these products, some limitation of composition shall 
be indicated. In the development of our definitions and stand- 
ards the committee has to consider a number of different angles. 
We have to consider right along what the consumer’s conception 
is of the product under consideration, We have to consider, 
especially so in manufactured products, what the trade concep- 
tion is of the product under consideraiton and what are reason- 
able and proper limits of composition for that product, and 
thirdly, the specific requirements of the law. The specific re- 
quirements of the law do not have to come under consideration 
to such as harmful and deleterious ingredients which are pro- 
hibited at law anyhow. But we have to consider it where the 
product we are defining under a given name complies in toto 
with the specific provisions of the law defining both adulterated 
znd misbranding of food products. So that very early in the 
history of the Standards Committee it was very necessary for 
that committee to develop certain fundamental principles which 
had to be considered in all of its work in the development of 
definitions and standards for food products. 


“IT am not going to burden you, but there are one or two 
or three of these paragraphs which are rather short which I 
think are well worth considering for a moment, particularly in 
view of the interest which your association has manifested in 
the development of reasonable standards for the products in 
which you are concerned. — 

“The first general principal is that ‘definitions are expressed 
in the form of definitions, with or without accompanying specifi- 
cations of limit in composition.’ 

“2. ‘The main classes of food articles are defined before the 
subordinate classes are considered.’ 

“The next is the most important principal which is given 
through all of our definitions: 

“3. ‘The definitions are so framed as to exclude from the 
articles defined substances not included in the definitions.’ 

“That is a principle which has been religiously followed in 
every definition that the comittee has considered, and it has 
been the cause of considerable misunderstanding in regard to 
certain manufacturing deviations from the specification included 
in the definition of the product. ; 

“4, “The definitions include, where possible, those qualities 
which make the article described wholesome for human food.’ 

“5. ‘A term defined in any of the several schedules has the 
same meaning wherever else it is used in this report.’ 

“Another thing of special interest in this connection is: 

“6, ‘The names of food products herein defined usually agree 
v.ith existing American trade or manufacturing usage, but where 
such usage is not clearly established or where trade names con- 
fuse two or more articles for which specific designations are 
desirable, preference is given one of the several trade names 
applied.’ 

“7, ‘Standards are based upon data representing material 
produced under American conditions and manufactured by Amer- 
ic'n conditions and manufactured by American processes or 
vepresenting such varieties of foreign articles as are chiefly im- 
ported for American use.’ 

“8. ‘The standards fixed are such that a departure of the 
erticles to which they apply above the maximum or below the 
minimum limit prescribed is evidence that such articles are of 
inferior or abnormal quality.’ 

“9. ‘The limits fixed as standard are not necessarily the ex- 
tremes authentically recorded for the article in question, be- 
cause such extremes are commonly due to abnormal conditions 
cf production and are usually accompanied by marks of inferior- 
ity or abnormality readily perceived by the producer or manu- 
facturer.’ 
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_ “There are other principles, but those which I have read, I 
think, are the most striking and are of most immediate interest 
in connection with our present consideration, and also require 
increasing attention as the work of our committee develops. 

“I am going to make a rather frank statement regarding 
certain impressions which I have had in connection with the 
development, perhaps the development of the last two or three 
years of the work of this committee—on definitions and stand- 
ards. I want to hark back again to that provision of those prin- 
ciples which provide that there shall be no deviation from the 
description or composition as indicated in the published defini- 
tion and standard. Take baking powder as an illustration. 
There are certain acid reacting materials which were recognized 
at that time as being generally used to generally provide the 
acid ingredient necessary in a baking powder—phosphoric acid, 
phosphates, alum, or any substantial combination. Within re- 
cent years there have been developed through the ingenuity of 
certain men certain acids which worked very satisfactorily in 
the manufacture of a baking powder. Under that principle 
which I have already read a manufacturer using any acid re- 
acting ingredient other than those specifically named in the 
definition, while he can still give his product the name of bak- 
ing powder, he would always have to qualify his label to indi- 
cate the nature and extent of his deviation from that definition. 
He would have to indicate that he used lactic or organic acid. 
He would have to indicate on his label the source of the acid. 

“The question which is bothering me personally, as a mem- 
ber of that committee, is that if we continue to draw our 
definitions with such rigidity, these new improvements in tech- 
nical information in these products will be hampered or handi- 
capped. Or should we phrase our definitions for food products 
so broadly as to take care of or try to anticipate the greater 
improvements in food technic? That has to be developed. It is 
a mighty difficult thing for us to consider. I think you gentle- 
men will agree with me that we have got a real job if we show 
too great liberality. As some people say, ‘if we let the bars 
down’ there will always be the possibility, that sometimes de- 
velops, of practically losing the identity of a food product or, on 
the other hand, would be subject to the criticism of some of our 
old-fashioned friends who want to consider certain products have 
to be made today exactly as our grandfathers made those prod- 
ucts. I have illustrations right now. I could take our present 
standards for food products and point out definitions in there 
which are absolutely out of harmony with our present concep- 
tion—the consumer or trade conception. I merely mention them 
to point out the serious problem we are facing. We recognize 
as a committee that the schedule which exists in Circular 136 
fcr the products in which you are interested does not represent 
an ideal. There are certain things in there which we recognize 
very clearly are absolutely wrong. I do not believe a member 
of our committee would agree to the statement that a jam and 
a marmalade is the same thing. I believe every member of our 
committee has specified that a marmalade is an entirely different 
product and calls for a different standard than jam. There are 
certain things in that old schedule which some of us also would 
like to see changed. I refer particularly to the method of ex- 
pressing the content or proportion of fruit and sugar in jams 
and preserves. Those standards as they are given in Circular 
136, which, I believe, have very general trade support as far as 
pure jam or preserve goes, carries that standard back to the 
batch. It is a standard of purity based on batch composition 
and not the finished product. Personally I would very much 
like to see developed a standard possibly embodying that stand- 
ard, but referring back to the finished product. Take our defi- 
nition for jelly. That definition doesn’t mean anything, because 
there is no statement there as to how much fruit juice must be 
used in the preparation of a jelly. You gentlemen will probably 
be more familiar with the weaknesses and undesirable character 
of our present definition and standard. 


“T am sure that we will welcome any and every assistance 
which you gentlemen can give us in the development of the 
proper definitions and standards. Without your co-operation 
and your help and your advice I don’t believe for one minute we 
are going to get very far, because we have got to depend on your 
approval and judgment as to the reasonable character and 
soundness as to whatever definitions and standards we suggest. 
I want to take this opportunity of expressing the appreciation 
of our committee for the very splendid suggestion and constant 
support and also the prodding. Your secretary has been after 
us a very long while, and I frankly state that we need your 
prodding. 

“Just before closing I want to recite a little instance that 
happened just last week. I had the pleasure of a visit from a 
very active member of your association, who discussed with me 
as a representative of the standards committee the situation 


THE CANNING TRADE 


March 16, 1925 


regarding the cherry industry. He pointed out to me the need 
for an organiaztion of*that industry, and also the probable need 
for suitable definitions and standards for that type of product. 
I, as a member of that committee, was certainly delighted to 
have this visit, because our experience has shown beyond any 
question that any real progress in the development af fair defi- 
nitions absolutely depends on an active association interest. 
Groups of manufacturers who are interested get together and 
iron out individual ideas, putting forth a united front for defini- 
tions and standards for products they are defining. I under- 
stand that possibly this group may affiliate with your associa- 
tion. If that is so, I am delighted for the other association. 

“Because your help is constructive and if we don’t get busy 
fast enough, you tell us to get busy, and if we don’t you will 
do it yourself, our committee appreciates it. 

“I am afraid I have talked entirely too lon.g It was a very 
great pleasure for me to be here, and I assure you the personnel 
of our committee is a reasonable one. Any suggestions which 
may come from your association, any help, will certainly be 
more than appreciated. I thank you.” 

Dr. Blanck was followed by Mr. R. S. Hollingshead, of the 
Department of Commerce. Mr. Hollingshead is Assistant Chief 
of the Foodstuffs Division of the Bureau of Foreign and Domes- 
tic Commerce of the Department of Commerce, and was in a 
position to speak authoritatively on “The Relation of the Pre- 
server to Foreign Trade.” 


EXPORT POSSIBILITIES FOR PRESERVES AND 
FRUIT PRODUCTS 


“It was with a good deal of pleasure that I received the in- 
vitation of your secretary to talk to you at this mecting. The 
subject on which I am scheduled is one that, so far, has not 
been of much interest to many of you, but which, I think, wil! 
be of more importance as time goes on. 

“With the changing conditions in this country, more and 
more are we tending to export less raw agricultural products, 
and are substituting in their place manufactured products. Cer- 
tain of our finest raw materials, as fruit, on account of inade- 
quate transportation facilities, have never been exported in large 
amounts; but with the enormous increase of our canning produc- 
tion, canned fruits of American origin are known throughout the 
world, and are the recognized standards of quality in their line. 

“The fact that we have produced at times more canned fruits 
than we could consume at the prices, it was necessary to sell 
them for has forced the fruit canner to seek foreign markets. 
With your products, so far, it has not been necessary to search 
so diligently for such markets, but that will come without ques- 
tion. Were this possibility of overproduction the only cause to 
go into the export business, it would be enough. But there is 
another equally good reason, and that is to tide over bad times 
at home. To do this successfully does not mean to sell ahead 
only in bad times and at cut-throat prices, but to develop a 
steady flow of foreign orders which will come in during pros- 
perity as well as adversity. The intermittent sale of goods 
ahead is harmful in the long run, as the failure to follow up 
connections products dissatisfaction in the mind of the foreign 
buyer not only against your own product, but in general against | 
those of entirely unrelated American producers. One case along 
this line was given to me a few months ago by a canned foods 
man. According to his story, a number of years ago canned 
peas were not moving well here, and, after some negotiations, 
five thousand cases were sold to a Scotch importer at a satis- 
factory price. The goods were of the quality desired and made 
a good impression. This was so strong that the next year the 
importer, on his own initiative, sent an order for three times the 
number of cases. As it happened, the crop was short, and there 
was no necessity of selling in Scotland or anywhere else than 
at home, so the order was turned down unceremoniously. Some 
years later the same man tried to dispose of excess stocks in the 
Scotch market, but the knowledge of the former transaction was 
so widespread that it was impossible to do any business there. 
It is accordingly necessary to continue the foreign sales through 
both good and bad times, even if it entails some sacrifice. The 
losses will not be as important as will be the gains. 


“The products made by members of this association, like 
most of our other exports, must compete on a quality basis in 
export markets. There are several reasons for this. Certain 
foreign manufacturers, largely located in England and Scotland, 
have long been in the export business, and their products are 
known throughout the world. They have maintained uniformly 
high standards of quality, and wherever our goods may be 
offered, they will be compared with them. If sales are to be 
made, the comparison must be favorable. In addition, most 


other countries make some of these products; which are con- 
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sumed either at home, or are sold abroad in competition with 
ours. Frequently their production costs are lower, and, there- 
fore, in order to sell at the price which must be obtained for our 
products, better goods must be offered. Further, in many of our 
potential markets much of the selling price is represented by 
charges other than the actual cost of the goods here. Many 
people will be satisfied with a poorer quality product when the 
difference in price is that between, say, 10 and 15 cents, while 
the same people, if given the choice between raticles costing, 
respectively, ninety cents and a dollar, would buy the more ex- 
pensive, since the difference is relatively lower. 

Before entering any foreign market it is necessary to be 
well acquainted with local tastes, customs and ideas. This 
knowledge must be as complete and detailed as possible, and the 
more inclusive it is, the better. The fact that a thing is done 
here successfully in a given way does not mean that it will suc- 
ceed elsewhere. In a matter such as containers, for example, 
certain of our manufacturers believe that it is necessary to pack 
in tin to export, and have endeavored to get business in jellies 
and preserves packed in tin, although the people to whom they 
are selling want those products in glass. 

“T have previously spoken of the necessity for developing 
our export trade in all products. As an aid to such development 
the Bureau of Foreign and Domestic Commerce of the Depart- 
ment of Commerce was established. Under the guidance of Mr. 
Hoover, since he became Secretary of Commerce, this bureau 
has been active in rendering assistance of many kinds to Ameri- 
can exporters. I can only give you an outline of some of the 
services of the bureau which are at your command. All the 
statistics of the foreign trade of the United States are collected 
by this bureau, and, in addition, its library contains the publi- 
cations of foreign governments giving statistics of their trade. 
Insofar as the commodities are separated, we are able to give 
you the amounts of any given product moving in international 
trade, where it come from and where it went. 

“All changes in foreign tariffs, food laws, bounties, etc., are 
followed closely and given to the public, either on specific re- 
quest or through the weekly publication, Commerce Reports. 
Lists of dealers or importers of different commodities in the 
various foreign cities and countries, together with information 
regarding the character of their business, financial ratings, etc., 
are available to American exporters. The desires of foreigners 
to purchase American goods are published in Commerce Reports. 
and can be obtained by American firms. Through the use of 
those lists and trade opportunities very valuable connections are 
constantly being made. 

“Through reports of American consuls and the foreign offi- 
cers of the bureau, information concerning foreign industries, 
demands, markets, etc., is being continuously received. This 
material is given to trade papers, circulated on special mailing 
lists, and given publicity in other ways. 

“We are continuously receiving requests for information not 
only on foreign matters, but also on domestic, including tech- 
nical as well as commercial questions. Owing to the fact that 
the bureau is organized into commodity divisions, through co- 
operation among the divisions, or by reference to other govern- 
mental agencies, these inquiries can usually be answered not 
only quickly, but satisfactorily. 

“We have tried to make this the service division of the 
Government, and in order to make our service most available, 
we maintain district offices in most of the larger cities, and co- 
operative offices in the chambers of commerce in many of the 
smaller cities. If you want information, or think that there is 
something which we may be able to do for you, please do not 
hesitate to call upon us, either at Washingotn or at any of our 
outside offices. I can assure you that your request will be gladly 
met, and a reply made at the earliest possible opportunity.” 

Mr. Hollingshead was followed by Mr. R. E. Cook, of the 
Heinz Co., who wanted to get the co-operation of the members 
of the association on filling out questionnaires which were re- 
quired by the Traffic Committee of the Association of Shippers 
and Receivers of Focd Products, and requested that members of 


Howard 


BALTIMORE, MD. 
Brokers - Distributors 
CANNED FOODS 
Food Products 
406 Water Street, Corner Custom House Place 
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Who Is Solving 


Your Cleaning Problems? 


AVE you considered the ad- 
vantages which come from an 
experience covering almost thirty 
years devoted exclusively to the 


manufacture of specialized cleaners? 


These advantages are available 
in the efficiency and the economy 


of the 


Wryando 


Cleaner and Cleanser 


You as a canner are engaged in the 
Preparation of food for future consump- 
tion and fully realize the necessity of 
conducting this work under sanitary 
surroundings. 


Your need and our experience should, if united, 
work to the mutual advantage of both. 


Indian in circle 


Ask Your Supply Man 
Or Write Us. 


in every package 


The J. B. Ford Company 


Sole Manufacturers 


Wyandotte Michigan 


Ask us also about Peeling and Hominy Alkalies. 
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One of The 
Oustanding 
Exhibits 
at the recent convention was the 


“INVINCIBLE”? CORN HUSKER 
Improved 1925 Model 


Everybody marveled 
at its 
Simplicity 


Our callers were surprised at our having overcome 
so many faults common to this class of machinery. 
They liked the heavy construction. The friction 
clutch drive appealed to them. And they’re still 
Sa talking about the new cob-placer. 


“INVINCIBLE” 


CORN HUSKER S. HOWES CO., Inc. 


F er INVINCIBLE GRAIN CLEANER CO. 
with all-steel husking rolls and friction 
poi SILVER CREEK, N. Y. 


= = = : = 


Frank Hamachek Machine Co. Inc., Kewaunee, Wis. 


Manufacturer of Viners, Viner Feeders and Chain Adjusters. Machinery Manufacturer Since 1880 


= 

The features of Hamachek Ideal Viners that lead to economy = 
for the packers and growers are covered by the following United = 
States Patents: 
August 13, 1912 December 7, 1920 = 

September 14, 1915 September 13, 1921 = 

April 1, 1919 February 7, 1922 = 

May 27, 1919 July 4, 1922 = 

May 18, 1920 October 3, 1922 oa 

October 26, 1920 Other Patents Pending = 

= 


5, 
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the association fill in these questionnaires to supply information 
to the Committee on the volume of commodities shipped. Any 
member not having received these questionnaires may obtain a 
copy by writing the Washington office of the association, where 
a few extra copies are on hand. 


A proposal was made to change the name of the association 
from “National Preserves and Fruit Products Association” to 
“National Preserves Association, Inc.” A resolution was offered 
to strike out the words “and Fruit Products,” which was adopted 
by unanimous vote. 


Mr. R. U. Delapenha announced that a meeting was held 
recently of the packers of maraschino cherries, and they were 
invited to join in the association. He read the names of jvurteen 
packers who desired to make application to membership in the 
association and requested that a Cherry Section be formed for 
this purpose. On motion these firms were voted to membership. 


THE ELECTION 


Immediately afterward the President called for a report of 
the Nominating Committee, and Mr. J. R. Von Kesler, chairmen 
of the committee, reported the following members for election: 

President—George Andrews. 

First Vice-President—Gecrge P. Williams. 

Second Vice-President—Walter H. Williams. 

Secretary-Treasurer—Wayne C. Meschter. 

Executive Committee—H. P. Forté, J. L. Schnier, Bradley 
C. Gardner, Samuel H. Baer, James Rheinstrom. 

It was moved and seconded that the nominations be ciosed, 
and this motion was carried. The secretary was instructed to 
cast one vote for the committee. 


The meeting then adjourned, to meet again the following 
morning at 10 A. M. 


(Wednesday’s Session Next Week.) 
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SLAYSMAN & COMPANY 


THE CANNING TRADE 


801 E. Pratt St., 
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THE PRODUCTION OF ANTISCORBUTIC VITAMIN 


BY GERMINATION 
From The Journal of the American Medical Association 
Volume 84, No. 3, January 17, 1925. 


TO THE EDITOR: I read with interest your edi- 
torial of December 27, 1924, on this subject. I refer 
particularly to the following: 


“The raw milk, whole wheat, crude fats and fresh 
vegetables of one or two generations ago have to a large 
extent become pasteurized or evaporated milks, patent 
flour, refined or hydrogenated oils and canned foods in 
this day. 

“Most of the changes represented involve features 
that have something to recommend them. We are not 
so reactionary as to assert that the old is always better 
than the new and that innovations in food manufacture 
have no redeeming aspects. In respect to antiscorbutic 
properties, however, it must be frankly admitted that 
the changes have as a rule been attended with a de- 
crease of vitamin C. This has proceeded to such an ex- 
tent that intelligent dietitians are alert to the need of 
supplying antiscorbutics, notably in the form of fresh 
fruits or fruit juices and fresh vegetables. It is not 
generally recognized that man has it within his power 
to produce antiscorbutic vitamin readily by the simple 
device of germinating certain seeds.” 

I wish to speak of your inference regarding fresh 
vegetables and canned foods. You imply that they are 
different, while, as a matter of fact, are not canned 
vegetables fresh vegetables? Vegetables such as peas, 


SLAYSMAN DUPLEX TRIMMER—SLITTER 


Trims the sheet absolutely true, 
and drops it onto the feed bed 
of the Slitter where it is cut into 
the desired sizes——2’s 3’s 10’s 
etc. 


THE TWO OPERATIONS 
—TRIMMING and SLIT- 
TING—IN ONE. 


Speed 60 to 90 sheets per min- 
; ute, depending upon the operat- 
— or. Saveslabor, handling, time, 
and floor space. 


Built on rigid base to stand strain. 
Guaranteed. 


BALTIMORE, MD. 
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A Few 


Practical 
Suggestions 


Every one a 
Money Saver 


Ayars Universal Filler Ayars New Perfection Pea Filler 


Write us for prices 


covering your requirements 


Ask for copy of 


our 335 page catalague 


Robins Crate’ 


Robins-Beckett Double Can Cleaner 


A. K. Robins & Co., 


(INCORPORATED) 


Property bounded by Lombard, 
Concord and West Falls Ave. 
BALTIMORE, MD. 


50,000 square feet 
ready to serve you 


Note opposite 
Robins Circle Steam Hoist 7 PPo page Sanitary Enamel Buckets 


. 
is we 
Robins Retort 
= 
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SPRAGUE-SELLS MORGAN TOMATO CORER 


Cores—Scalds—Washes. Each tomato handled delicately 
and individually. Increases the yield—builds 100% 
Fancy Tomatoes. 


PEERLESS ROTARY 
TOMATO WASHER 


The most efficient 
washer made. Especi- 
ally suited to cleansing 
pulp tomatoes, as its 
vigorous action reduces ‘T 
mold and bacteria very 

materially. 


tremendous am 
grief involved i 


more ing 


SPRAGUE-SELLS 
HAND PACK FILLER 
(Semi-Automatic) To eliminate fc 


Sprague-Sells Peeling Tabla 


Furnished with plain wl 


We recommend the acid-proum 
greater but the absolutef 
longer -life, and the fact thatf 
and sweet, certainly warrantig 


Frames, tracks and 


Fills tomatoes, kraut, 
pickles, string beans, 
beets, fruits, berries, 
ete., and equals the 
quality of a strictly 
hand filled pack. 


SPRAGUE-SELLS EXHAUSTER (Hawkins Type) 


Universal—handles all sizes of cans, round or square. Cans vi 
are carried on discs and transfer by friction only. No tip- 
ping—no slopping—no spilling. Built in many sizes to give 


any capacity or length of exhaust desired. | 


SPRAGUESES} 


General Sales Office: 500 NA 
Western Sales Dept.: 


‘alo, N. Y. 
Smith Mfg. 0 


TOMATO CANNI 


Bulletin No. 25-4 just off the presg ie 


| 
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fing Table 
of-tops and parts 
2 
w entirely assembled in our fac- 
, operated and) thoroughly 
ed, then. knocked’ down and 
pped An sections complete with 
bolfs, ‘screws, and other parts 
fired~ Adjoining sections a 
fully. marked and numbered, 
ithe shipment comes to you 
Meompanied by a simple erecting 
pram, so that even unskilled help 
quickly and. eagily set it up on 


with acid-proof enamel top. 

job. ./Its brigital cost is slightly 
om corrosion resulting in much 
el“finish is so easy to keep clean 
vestment. 

¢ purchased if you wish to build 


to satisfy you — 
fail to do so. 


ORPORATION | 
Street, Chicago, Ill. 


nue, San Jose, Calif, 


Prague-Sells Corporation 
Hoopeston, Ill, 
vOse, 


4 2 full line of Tomato and Pulp Equipment. 


THE CANNING TRADE 


SPRAGUE-SELLS AERO TOMATO WASHER 

Employs a brand new principle for thoroughly cleansing 

fruits and vegetables—vigorous agitation by means of an 

air blast injected into the bottom of the tanks. 
Positively no bruising. 


SPRAGUE- 
SELLS ROLLER 
INSPECTION 
TABLE 


Built to last—4” 
wooden rollers. 
See every side of 
every tomato and 
grade them for 
quality. 


SPRAGUE-SELLS 
SCALDER AND 
WASHER 
The ideal continuous 
tomato scalder, and 
a wonderful washer 
for berries, spinach, 
celery, etc. Power- 
ful steam and water 
sprays lo- 
cated both 
above and 
below con- 

veyor. 
Sturdy— 
Substantial 
—Reliable. 


PEERLESS ROTARY EXHAUSTER 
The Exhauster De-Luxe. Most economical in steam. Great- 
est capacity in smallest floor space. Absolute freedom from 
jamming, slopping and spilling. Strong, sturdy and 
substantial. Built to last a life-time. 


MACHINERY 
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string beans, spinach, asparagus and sweet corn cannot 
be eaten in the raw state. These vegetables canned, 
therefore, should properly be designated as cooked 
vegetables. Their freshness depends on the time inter- 
vening between harvesting and canning. The ideal 
way is to grow your own vegetables and harvest them 
when ready to cook them; but as that is not always pos- 
sible, particularly over about eight months of the year, 
there must be substitutes for this procedure. 

Some members of the canning industry have 
adopted the slogan, “Fresh from the fields ;’’ and there 
is no question that vegetables are canned in a fresher 
state than they can be purchased raw in the city mar- 
ket. This may in part explain the recent findings that 
canned vegetables are much richer in antiscorbutic 
vitamin than the same vegetables when purchased raw 
in the city market, and home cooked. 

Another explanation which suggests itself is that 
the canned vegetables are cooked in hermetically sealed 
containers, and therefore in the absence of oxygen, 
which is the big destructive factor in cooking. 


You suggest germination of seeds as an implied 
remedy for supplying vitamins lest because of the use 
of canned vegetables. In the American Journal of 
Physiology (59:310), Santos, working with Professor 
Mendel of Yale University, reports that togi, which is 
sprouted mongo, when fresh is relatively rich in vita- 
min C, but that after it is prepared “for culinary use,” 
the vitamin C is destroyed. Delf (Biochemical Journal 
12:416, 1918) likewise reports that cooking sprouted 
lentils largely destroys the antiscorbutic vitamin. 

Canned tomtaoes have been reported by a number 
of investigators as rich as raw tomatoes in antiscor- 


SHOULD BE 
In Every Cannery Office 


“A Complete Course in Canning” 


As an insurance against loss 


Published by 
THE CANNING TRADE 
Baltimore, Md. 


MR. CANNER: 


5 TRUCK BASKET) 


The season's tomato pack has practically 
been all sold. Canners are going to try 
/ for a large pack in 1925. Contract for your 

baskets early. Write us for delivered 
y prices now. Prices always advance as 


demand increases. We make the baskets- 


R. A. WOODS LUMBER CO. 


302 So. Produce Bldg. 
NORFOLK, VA. 


24147 
(Night) Berkeley 200 


Not made to meet competition Phones 


Made to beat competition 
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butic vitamin. It is well known that tomatoes are a 
rich source of antiscorbutic vitamin. 

In a forthcoming article on canned spinach in the 
January issue of Industrial and Engineering Chemis- 
try, it is pointed out that raw spinach is richer in vita- 
min C than any substance so far reported, and that 
after canning it is equal in this respect to canned to- 
matoes, and is nearly as rich as orange juice. 

Canned cabbage has been shown to be well sup- 
plied with antiscorbutic vitamin. Apples may be 
canned without any loss of vitamin C, and a few months 
later are richer in this vitamin than similar apples held 
in cold storage. 

There is no evidence that the vitamins deteriorate 
on holding canned foods. There is considerable indica- 
tive evidence that they do not. From all the evidence 
available at present, canned vegetables are one of the 


The Popularity of the 
Souder Continuous Cooker 


Because of its simplicity, compactness, moderate 
price, and ability to handle three "size cans at 
same time has created a demand far greater 
than the possible production for reasonable de- 
livery. It makes a wonderful asset to the 
modern canning factory---so to be sure of de- 
livery for the coming canning season, you'd 
better order early. 


It’s just the ‘‘one’’ cooker you’ve always had 
in mind for your factory. It’s labor and steam 
saving qualities---ease of action---and quality of 
pack---appeal to every canner. 


Write us direct or our nearest agent for more 
information---but don’t make the mistake of 
buying any other cooker before you know more 
about the Souder Cooker. You'll be thoroughly 
satished. We'll guarantee that. 


SOUDER MFG. CO. 
BRIDGETON, N. J. 


AGENTS 
SPAULDING & METCALF 
514 Arch Street, 
Philadelphia 


SPRAGUE-SELLS CORP. 
Chicago---Baltimore 
Newark, New York 


THE TOWNSEND STRING BEAN CUTTER 


(The Choice of the Careful buyer) 


Our prices happen to be the lowest on the 
market, but we solicit your business be- 
cause of the superior efficiency of our 
machines. | Compare them with any 
others, bar none. 


Burton, Cook & Co. 
Rome, N. Y. 


(Formerly The Vernon E. Cook Mfg. Co. ) 
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The Progressive Canners of today are making 
their chili sauce with the use of 


THE INDIANA CHILI SAUCE MACHINE 


With this machine you retain all the flavor, a 
great portion of which 1s lost bythe old method. 
It also saves you 40 to 50 hand peelers, and 
furnishes high grade stock. 


Indiana Pulpers 
Indiana Kern Finishers 


Kook-More Koils 
Inspection 

Grading TABLES 
Sorting 


Indiana No. 10 Fillers 

Copper Steam Jacketed Kettles 
Steam Crosses. 

Pulp & Catsup Pumps 

Fire Pots 

Wood & Steel Tanks 
Enameled Lined Pipe 
Enameled Pails & Pans 

Steel Stools 


ANGSEN KAMP 


Indianapolis, Indiana, U. S. A. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 
S. O. Randall’s Son 
Baltimore, Md. 
Eastesn Representative 


There’s Only One-- 


er only one variable feed or variable 

discharge cooker, which is an ingenu- 
ous device for changing the length of 
cook without altering the speed of the 
cooker. /¢’s on the A-B Cooker. 


There’s only one safety feed 
device---an absolute guarantee 
of freedom from jams. Cans 
cannot enter the cooker in a 


wrong position. //s on the 
A-B Cooker. 


There’s only one positive discharge, which 
picks the cans out of the reel and rolls 
them away. /?’s on the A-B Cooker. 


There’s only one cooker which will handle 
various sizes of cans through the same 
machine. //s ax A-B Cooker. 


There’s only one A-B Cooker and Ander- 
son-Barngrover make it. 


Over 2,000 are in active service throughout 
the world. 


Let us tell you more about A-B. 


VU rite our nearest office today. 


“A-B COOKERS GUARANTEE 
UNIFORM PRODUCTS AND QUALITY” 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 
Central Western Office: 844 Rush Street, Chicago 


Eastern Sales Representative 
S.O. RANDALL’S SON ,419 Marine Bank Bldg. 
Baltimore, Md. 


| 
i 
i 
f] 
| | | 
1 
4 
: 
| 
> 
7 : 
= 
: 


26 THE CANNING TRADE 


richest sources of antiscorbutic vitamin, available 
throughout the year and in any region. 


EDWARD F. KOHMAN, Washington, D. C. 


GAMSE ATTEMPTS EDUCATIONAL CAMPAIGN 


All who know Herman Gamse know he is a hustler, 
and constantly on the alert for business. His house 
regularly circularizes the industry, and his most recent 
circular he thinks contains some matters which ought 
to be of reader-interest to all; and he argues so adroitly 
that we feel convinced, and give it place herewith. 
Certainly the points he makes regarding cheapness and 
economy are well taken and worthy of consideration. 
He says: 


Dear Sirs: 


Royal F. Clark, the “Pep” President of 
the National Canners Association, said in his 
annual address at the Cincinnati Convention— 
“We find our Product not a luxury but a neces- 
sity of life in this wonderful rapidly growing 
America of ours.” 


The increased demand for canned foods in 
the United States is due to two things. 


First, the educational and publicity work 
done by the National and State organizations 
in familiarizing the American people with the 
great advantages of canned foods—the whole- — 
someness, convenience and economy. 


Second, the quality of canned foods is con- 
stantly improving and makes for permanent 
business, also creates confidence. The modern 


‘packer of canned foods is more careful about 


the raw stock and other materials he is put- 
ting in the can. Sanitary conditions are also 
being watched more keenly. 

The third essential feature in the Can- 
ning industry has not reached its highest 
point—we have in mind the appearance of the 
package—the label on the can. 

There are still many canners who buy the 
cheapest labels, printed or lithographed, on 
poor paper, poor ink, unattractive designs. 


Cheapness Is Not Economy—Quality IS 
Economy Because 


Cheapness TEARS DOWN—Quality 
BUILDS UP 

The difference between poor labels and 
real attractive labels—the kind ‘“Gamse” 
makes, may only be a few cents per thousand. 

Now that the canner has learned that the 
American people want quality foods, he should 
dress up his goods with an artistic label. 

Send us samples of the labels you are now 
using, ask us to point out how your design may 
be improved, no obligation on your part. Your 
label will be analyzed by an artist and a writ- 
ten report sent to you. 

Tell us the quantity of labels you will 
require for the coming season and we shall 
quote prices. 

Write us today—Let us help you improve 
your labels—this is our business. 

At your service, 


H. GAMSE:-& BRO. 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans: The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 


CAMERON CAN MACHINERY CO. 


240 N. Ashland St., Chicago, U.S. A. 


March 16, 1925 
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Our Labels 
are the Highest Standard 
for Commercial Value. 


of Artistic erit 


Ask for our Superior Line for your Fancy Grade. 


Stecher Lithographic ©. 
Rochester, NY. 


Good Packaging Pays! 


Eright package isa sales maker 

and good-will builder for your 

sales force, an economy and accel- 

erator in your shipping room, a 

correspondence saver.and a damage- 
claim eliminator. 


The boxes on this truck are right. 
Ask for sample of the right package 
for your products. 

THE HINDE & DAUCH PAPER CO. 


Member Canning Machinery and Supplies Association 
800 Water Street Sandusky, Ohio 


CORRUGATED FIBRE | 
SHIPPING BOXES 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1 200 21b. cans 
Conceded to be the best; hundreds in use. Double 
theremometer pocket riveted toeach kettle. Construct- 
ed soasto use either water, dry steam, or open bath 
process 


ZASTROW 
MACHINE CO. 
Inc. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCURSSORS TO 


GEO. W. ZASTROW 


2 
= 
: 
— 
W cel 
= e exX 
= 


28 


THE CANNING TRADE 


March 16, 1925 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE— 


3 Meade Vacuum No. 10 Testers. 
2 Doig No. 7 Nailing Machines. 
1 Morgan Diagonal No. 6 Nailing Machines. 
1 Hooper 17 In. by 27 in. two color printing press. 
1 Louisville Steam Pomace Dryer. 
5 Hand Fed Coons Apple Peelers. 
15 K. W. Steam Engine and direct current Gener- 
ators with switch board. 
3 Five horse power direct current motors. 
1 Monitor Style No. 10-42 Can Apple Filler. 
15 Fruit Retort Crates, 33 by 15’’, inside bales +4’’ 
apart. 
1 Keystone Steam well pump, working head 6 x 24, 
cylinder 2? x 36’’ with rods complete. 


The C. H. Musselman Co., Biglerville, Pa. 


FOR SALE—One Monitor Green Pea Grader in 
good condition, used only two seasons. One Colossus 
Pea Grader in fair condition. Fruit Belt Preserving 
Co., East Williamson, N. Y. 


FOR SALE—One four-pocket M. & S. Cooker-Fill- 
er, in good condition, will sell cheap. The Miami Can- 
ning Co., Lebanon, Ohio. 

FOR SALE—We manufacture and sell to the can- 
ners, Hand Pack Filling Machines for No. 10 cans. In- 
spection, grading, drainage tables (used on peeled to- 


matoes only), and Can Conveyors. Circulars and prices 
on request. Frank M. Wright Co., Olean, N. Y. 


FOR SALE—Locomotive Type Boilers. 

80 H. P., 100 lb. 

85 H. P. A. 8S. M. E., 150 lb. 

80 H. P. on wheels, A. S. M. E., 125 lb., New 

2-125 H. P. A. S. M. E., 125 lb. 

4-125 H. P. Ames Empire A. S. M. E., 125 lb. 

Upright Boilers, new and used, almost every size, 
from 4 to 100 H. P. 

LOUIS A. TARR, INC., N. W. corner Sharp and 
Conway streets, Baltimore, Md. 


FOR SALE—1 Ayars Tomato Washer. 
1 New Type, Rotary, Peerless Tomato Washer. 
1 Sprague-Low Pulping Machine. 
3 1,000 gallon Copper Coils, Traps and Tanks. 
1 Kern Finisher. 
Kemp Bros. Pkg. Co., 505 Peoples Life Bldg., Frankfort, Ind, 
FOR SALE— 
1 Indiana Pulper. 
1 Kern Finisher. 
1 Blancher. 
1 4 sieve Colossus Grader. 
1 No. 10 Continuous Cooker. 
Address Box A-1297, care of The Canning Trade. 


FOR SALE— 

1 No. 7 Sprague Corn Silker. 

1 M. & S. Corn Silker. 

2 Cuykendall Mixers. 

1 Corn Worm Conveyor. 

1 Cut Corn Elevator. 

2 Six-pocket M. & S. Corn Cooker Fillers. 

1 Wooden Cyclone Pulper. 

2 Sprague Continuous Tomato Steamers. 

2 Souder Hand Pack Filling Tables. 

2 Sprague Metallic Pea Picking Tables. 

1 Invincible Pea Cleaner with Picking Table. 

1 Elgin Filler, 6 0z. to 36 oz. 

1 Kar] Kiefer Filler. 

Several “Burt” Labeling Machines. 

Several “Burt” Boxers. 
Also large assortment other canning machinery. Write 
for list and prices. 

Canning Machinery Exchange, Marine Bank Bleg., 

Baltimore, Md. 


FOR SALE--Gravity Roller Conveyor. 
26’’ wide 10 & 12’ lengths. 
23’’ ball bearing wood rollers. 
4’’ center to center. 
Will quote unsual price if sold before removal from present 
location. 
Louis A. Tarr, Inc., Sharp & Conway Sts., Baltimore, Md. 


FOR SALE—1 No. 12 Mount Gilead Cider Press. 
1 Farquhar Cider Press. 
10 Coons Mabbitt Parers. 
1 Beach Russ Vaccum Pump and Tank. 
37 Tinned Slat Crates 32”’ x 10”’ 
1 Hand Driven Burt Labeling Machine. 
—- of tables, pratically new for peeling or slicing 
ruit. 


Thomas & Co., Frederick, Md. 


FOR SALE— 

8 Ccons Paring Machines. 

1 Avars King No. 3 Tomato Filler. 

1 Ayars No. 2 and No. 3 Tomato Filler. 

1 Ayars Universal Exhaust, new woodwork and 
double strand chain. 

4 Berlin Galvanized Pea Hoppers, round, 30x60 
inches, capacity 700 lbs., six-inch cut off gate, 
never used. 

1 21% lb. Knapp Boxer, practically new. 

1 Haller Fruit and Berry Washer. 

1 Monitor Thomas Washer and Scalder, 250-300 
bushel per hour. 

1 Van Fenwy k No. 10 Apple Filler. 

1 Side Crank Engine, 10x14. 

All above machinery in excellent operating condi- 

tion and prices are reasonable. Address Box A-1296, 
care The Canning Trade. 


FOR SALE—2 Peerless Rotary Tomato Washers, 
latest models, used two seasons, in elegant condition. 
Wire or write for prices. Canning Machinery Ex- 
change, 409 Marine Bank Bldg., Baltimore, Md. 
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FOR SALE---2 Sprague All Purpose Pea Blanchers, pur- 

chased in 1919. 

1 Swivel Cage Washer to feed Collossus Pea Grader, 

purchased in 1919. ; 

4 Hamachek Viner Feeders. 

5 Aprons for Scott Viners, one almost new. 

1 No. 12 Pea and Bean Filler for No. 2 cans, purchased 

from Ayars Machine Co. in 1919. 

11 bushels Rice’s Market Garden Pea Seed. 

1 40h. p. Sinker Davis Steam Engine, almost new. 
Write for full description and prices. Will sell cheap if 
sold at once. Gaston Canning Co., Gaston, Ind. 


FOR SALE— 
1 Burnham Cooker, Model A. 
1 Merrell-Soule Corn Silker. 
6 Sprague Corn Cutters. 
30 Rival Hand Apple Paring Machines. 
4 Ranger Power Apple Paring Machines. 
Oswego Preserving Co., Oswego, N. Y. 


FOR SALE—One 40 H. P. Return Tabular Boiler. 
Low price for quick sale. Address Box A-1292, care 
The Canning Trade. 


FOR SALE—35 H. P. Orr & Sembower vertical Boler, 
100 lbs. pressure, complete with 40 ft. stack ready for oper- 
ation. Original cost, $1000. One 1650 gallon and one 450 
gallon water tank, wooden, 10 ft. diam. 4% ft. high; 5 ft. 
diam. 5 ft. high, respectively. Boilers pressure approved 
by Hartford Company. 
East End Laundry, 3403-15 Philadelphia Ave.. Baltimore, 
Md. Phone Wolfe 7051 or Wolfe 8610. 


For Sale—Seed 


FOR SALE—1200 lbs. Rogers Golden Bantam Corn 
Seed. 
6900 lbs, Rogors Winner Pea Seed, 1924 crop grown by 
Rogers Bros. Seed Co. 
6,496 Ibs. Rogers Green Admiral Pea Seed, 1924 
crop, grown by Rogers Bros. Seed Co. 
Bags extra at cost. Terms: S. D. B. L. F. O. B. 
New York State Factory. 
Address Box A-1295, care of The Canning 
Trade. 


FOR SALE— 
100 bushels Country Gentlemen Seed Corn. 
200 bushels Burpee’s Stringless Green Pod Beans. 
50 bushels Giant Stringless Green Pod Beans. 
High germination. W.E. Robinson & Co., Belair, Md. 


FOR SALE—175 bushels Alaska Seed Peas. Grown 
by Clark of 1924 crop. 25 bushels Burpee’s Stringless 
Bean Seed. Edward G. Ruff, Delta, Pa. 


FOR SALE—100 Bushels Alaska Seed Peas grown 
by Clark, of 1924 crop. 25 Bushels Burpee’s String- 


— Bean Seed. The Torsch-Summers Co., Baltimore, 


FOR SALE—A limited amount of Indiana Canners 
Association “‘Indiana Baltimore’? Tomato seed, that we 
offer, subject to previous sale, at $4.90 per pound C.O.D. 
or cash with order. This is the seed we have been growing 
and improving for years under the supervision of Purdue 
University Agricultural Experiment Station. 


Indiana Canners Association, Kenneth N. Rider Secretary, 
Matthews, Ind. 
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FOR SALE—420 Bushels of 1924 grown Alaska Seed 
Peas. 


W. F. Assau Canning Co. 
Baltimore, Md. 


For Sale—Factories 


CANNERY FOR SALE—Going concern, up-to- 
date in every particular. No competition on Tomatoes, 
Peaches and Blackberries. Three hours drive on State 
Road from Baltimore; on Western Shore of Maryland. 
McGaw Davis & Co., 936 Fell St., Baltimore, Md. 


FOR SALE OR RENT—Up-to-date canning plant, 
located in the garden spot of New York State. Large 
acreage available for Fruits and Vegetables. Plant 
equipped for Peas, Beans, Tomatoes, Sauer Kraut, To- 
mato Puree, Catsup and Fruits. Address Box A-1300, 
care The Canning Trade. 


Machinery—Wanted 


WANTED—Max Ams No. 128 Seamers. State 
serial number, equipment, ccndition and price. The 
United States Can Co., Cincinnati, O. 


WANTED—Party with some money and experi- 
ence to take over and operate fruit and vegetable can- 
nery in Blaine, Washington. For particulars write 
Chamber of Commerce, Blaine, Washington. 


WANTED—2 ‘‘Wonder Cookers’’ for Nos. 2 and 3 cans, 
state capacity condition and lowest cash price. 
Address Box A-1293 care of The Canning Trade. 


WANTED—Two Large Hydraulic Cider Presses. 
The C. H. Musselman Co., Biglerville, Pa. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Expert Packer of gallon Corn, Peas and String 
Beans. Good position for right man. Give all details first letter 
Address Box B-1282 care of The Canning Trade. 


WANTED—One of our German customers near Berlin desires a 
factory manager who has an all around knowledge of fruits, vege- 
tables, conserves, jellies, condensed soups, ketchup, chili sauce, etc. 
Knowlede of German desirable but not essental. Permanent posi- 
tion assured to good man. State experience, cc mpentation ex] e t- 
ed, references. 

Max Ams Machine Co., 101 Park Ave., New York City. 


WANTED—Processor and Factory Manager for Canning 
Factory in Province of Ontario, on the North Shore of Lake Erie. 
Give age, reference and salary expected. Address Advertiser, 75 
Front St., E., Toronto, Canada. 


WANTED—Thoroughly experienced man for setting-up and 
maintaining automatic can making machinery, expecially Max Ams 
68 AT Double Seamers, in general line factory. 

Address reply stating experience in detail to Jas. D. Glunts & 
Co.. 68 Devonshire St , Boston, Mass. 


WANTED—First class Processor on Peas for Wisconsin 
factory, to act as Superintendent. Must have complete knowl- 
edge of packing and processing Fancy Peas, and used to handling 
help. Steady position. Good opportunity for right man. Ad- 
dress Box B-1290, care of The Canning Trade. 
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WANTED—Position by married man, 45 years old; 25 years 


experience canning peas, beans, corn tomatoes, and pumpkin. First 


class references. 
Address Box B-1286 care of The Canning Trade. 


WANTED—First class Superintendent for Indiana corn 
factory. Must have thorough knowledge of packing Fancy Corn. 
Please reply, stating age, experience and salary required. Splen- 
did opportunity for right man. Address Box B-1291, care of 
The Canning Trade. 


WANTED—First class, thoroughly experienced, competent 
canned foods salesman. To such a man we offer year around 
employment and a splendid opportunity for advancement. Pick- 
rell & Craig Co., Inc., Louisville, Ky. 


WANTED—A man thoroughly familiar with the packing of 
aa Stringless Beans. Address Box B-1298, care The Canning 
Trade. 


Situations Wanted 


WANTED—Permanent position as all around foreman with re- 
liable canner. Thoroughly experienced in all phases of factory oper- 
ations, including packing fruits, vegetables and catsups. Has had 
18 years experience. Can satisfactorily obtain and manage italian 
labor. Satifactory references. 

Address Box B-1274 care of The Canning Trade. 


WANTED—Permanent position by Superintendent Processor ; 
able to pack full line of Vegetables, Fruits and Table Condiments of 
the higeest quality, in tin or glass. Salary $2500 year, Now open 
for contract. 


Address Box B-1278 care of The Canning Trade. 


WANTED—Position as Superintendent Processor. Twenty yeas 
experience packing full line of quality Fruits, Vegetables, preservid 
Fruits, Jellies, Catsup, Chili Sauce and Cream Tomato Soup. Under- 
stand building plants, installing machinery, handling help and 
economical production. A 1 reference. 

Address Box B-1284 care of The Canning Trade. 


WANTED—Salesman for sanitary cans. Must have thorouzh 
selling knowledge of this line, also acquaintance with canning trade 
throughout East and Middle Weet and be willing to change residence 

Address Box B-1289 care of The Canning Trade. 


WANTED—Competent Superintendent with knowledge of 
installing and operating cannery in a Southern State, putting 
up Cane Syrup, Vegetables, Berries, etc. Address Box B-1°8, 
care The Canning Trade. 


WANTED—Position as manager by man 36 years old; 
twelve years experience with Fruits and Vegetables. Knows 
every operation from grower to consumer. Technical educa- 
tion. Best references. Address Box B-1294, care The Can- 
ning Trade 


_._ POSITION WANTED—Party having extensive connections 
with Eastern grocery chain stores’ buyers. Would take financiai 
interest and sales management of canning concern packing staple 
lines. Give details first letter. Satisfactory references. Ad- 
dress Box B-1301, care The Canning Trade. 


POSITION WANTED—As Manager and Processor, with 
twenty-two years’ experience packing Fruits, Vegetables, Cat- 
sup and Sauerkraut. Able to handle large plant with efficiency. 
Can erect new plant and install machinery. Have salesmanship 


a giana ability. Address Box B-1299, care The Canning 
rade. 


WANTED—Position as Superintendent-processor. Extensive 
experience as fine Corn packer, whole grain or otherwise. Best of 
references. Address Box B 1302 care of The Canning Trade. 
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CAN PRICES 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


AVE you acopy? A letter addressed to 
Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


GREEN PEA VINERS 


Viner Feeders 
Under Carrier Separators 
“Ask the men who use them.” 
CHISHOLM-SCOTT CO., 
387 E. Broad St, Columbus, Ohio. 
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THE CANNING TRADE 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


****Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) Iloward E. Jones & Co. 
Canned Vegetables 


White Mammoth, No. 
White Mam., Peel 2%.. ou 
Green Mammoth, = 
White, rge, 
White, Large, Peeled, 2%.. 
Green, Large, No. 
White, Medium, No. 234 
Green, Medium, No. 
White, Small, No. 2 
Green, Small, No. 2 
Whi 


* 


sq... 4.20 


Plain, 
In Sauce, 
Plain, No. 
In Sauce, 
Plain, No. 3 
In Sauce, 


BEANS} 
String, Standard Green, No. 2.. .90 


String, Standard Green, 
String, Stand. Cut a 
Stringless, Standard, No. 
White Wax, Standard Bi 
White, Wax, Standard, No. 10.. 

Limas, Extras, NO. 
Limas, Standards, No. 2 
Limas, Soaked, No. 
Red Kidney, Standard, No. 2 


BEETS? 

Small, Whole, No. 
Standard, Whole, No. , eee Out 
Large, Whol e, NO. B.ccccccccces ut 
Cat 

CORN? 

Std. Everg’n, No. 2, f. 0. b. Balt. .... 
Std. Evergreen, No. 2, .f 0. b. Co ..-- 
Std. Shoepeg, No. 2, f.0.b. Co.. 
Std. Shoepeg, No. 2, fob. Balt.. 
Ex. Std. Sh’peg, No. 2, f.o.b. Co. 

Fancy Shoepeg, f. ° b. factory. 
Std. Crushed, No. 
Std. Crushed, No. Co. 
Extra Std. Crushed, 

Ex. St. Cr’d, No. f.o.b. Balto. 
Extra Standard No. 2. 


Standard Western, No. 2.....0. 
HOMINY¢ 


Standard, Split, No. 10.....cce. 3.50 


1.55 


#1.55 
*3.40 


MIXED VEGETABLES FOR SOUP$ 


12 Kinds, No. 
12 Kinds, -50 


OKRA AND TOMATOES$ 
Standard, No. Out 


Standard, No. RE Out 
PEASt 
No. 1 Sieve, Sa, £. ag b. factory.. 1.60 
f. o. b. Baltimore 2.00 
No. 2 Sieve, 2s, factory.. 1.45 
Baltimore 1.45 
No. 3 Sieve, 2s factory. 1.30 
f. 0 Baltimore 1.30 


No. 4 Sieve, 3s, factory.. 1.20. 
f. o. b. Baltimore 1.20 

No. 5 Sieve, 2s, f. o. b. Balto.. Out 
Seconds, 2s ..... 
% J. Standards, 1s, No. 4 Sieve. Out 
Sifted, 1s, No. 3 Sieve.... _-90 

i 5 Ex. Sifted, No. 2 Sieve... 1.10 
Fancy Petit Pois, 1.30 


PUMPKIN¢ 


Standard, No. 8, factory....... 
Standard. No. 10... 3.90 
We. 
SAUERKRAUTt 
Standard, No. 2%...... 
Minndard, WO. 
Standard, NO. 
SPINACH 
Standard, No; 1:08 
Standard, No. 
Standard, NO. 1.45 


(t) Thos. J. Meehan & Co. 


(+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 


New York prices cO rrected by our special “Correspondent. 


CANNED VEGETABLE PRICES—Continued 


Standard, No. 4.50 

California, No. 2 

1F. O. . Factory 


Balto. 
Green Corn, Green Limas...... Out 
With Dry Beans, No. 2.......+. 1.40 
Maine, No. ut 
NGW 


SWEET 
FE. O. 


B. County 
Standard, No. 2, f. o. b. county. .- 
Standard, No. 3, f. o. b. Balto.. 2.25 
Standard, No. 3, f. = b. County 2.20 
Standard, No. §, 


Standard; No. 10, f.o.b. County Out 


TOMATOESt 


Fancy, No. * f.o.b. Baltimore. Out 
Jersey, No. f.o.b. Factory.. . 

Std., No. -0.b. Baltimore... 5.15 
Std., No. 10, f.0.b. County..... 5.00 
Jersey, No. 3, f.0.b. County.... Out 
Ex. Std., No. 3, f.0.b. Balto... 


Cc 
Seconds, ‘No. 3, 0.b. Baltimore Out 
Standard 2s, b. Baltimore.. 
Standard, gt f.o.b. County. 1.121% 
Seconds, ‘No. o.b. Baltimore .... 
Standard 9s, o.b. Baltimore... Out 
Standard 1s, f.o.b. Baltimore... .75 
Standard 1s, f.o.b. County.... .75 


TOMATO PULP} 


Std., No. 10, f.0.b. Baltimore... 4.00 

Standard, No. 2 

Standard, No. 
Canned Fruits 


APPLES* 


Md., No. 3, f.0.b. Baitimore.--- 1.25 
Pa., No. 10, f.0.b. Baltimore.. 4.25 
Md., No 10, f.o.b. Baltimore...... 
APRICOTS* 
California Choice, No. 2%...... 2.75 
BLACKBERRIES§ 
Standard, No. 7-50 
Standard, No. Preserved..... 
Standard, No. 2, in Syrup....... .. 


BLUEBERRIES 


Maine, No. 


Seconds, Red, No. 2.. 
Seconds, White, No. 2...... ale 
Standard, Red, ‘Water, 


Extra Preserved, 2.25 
Sour Pitted Red, i0s............ 8.00 


California Standard 2is.. 2.80 
GOOSEBERRIES§ 
Standard, MO. 2. 1.26 
Standard, No. 10......... 
PEACHES# 


California Choice, No. i Y. ¢- 2.60 
California, Std., No. 2% Y. - 2.40 


Extra Sliced Yellow, No. 1...... 1.35 
Standard White, No. 2.......... Out 
Standard Yellow, No. 
Seconds, White, No. 2.. 
Seconds, Yellow, No. 
Stanéa-ds, White, No. 
Standards, Vellow. 


Standard Yellow, No. 3.. 2100 
Selected Yellow, No. 3.......... 
Seconds, White, No. 3.......+0. 1.30 
Seconds, Yellow, No. 3......... - 1.30. 
Pies, Unpeeled, No. Micvehsenses 1.10 
Pies, Peeled, No. 


Pies, Unpeeled. No. 10. 2.00 
Pies, Peeled, No. 10.........+... Out 


5.25 
1.70 
5.00 


2.20 


CANNED FRUITS— Continued 
PEARS} 


Seconds, No. 2, in 
Standards, No. 2, in Water.... .... 
Extra Stds., No. 2, in Syrup.... 1.00 
Seconds, No. 3; in Water 
Standards, No. 3, in Water..... 1.00 
Standards, No. 3, in Syrup...... 1.50 
Extra Stds., No. 3, in Syrup.... 1.60 

PINEAPPLE* 
Bahama Sliced, Extra, No. 2.. 
Bahama, Grated, 


2 
9 


N 
Hawaii, Sliced, Extra, No .2 
Hawaii Sliced Standard, No. 2% 2.70 
Hawaii Sliecd, Extra, No. 2.... 2.35 
Hawaii Sliced, Standard, No. 2.. 2.35 
Hawaii Grated, Extra, ‘No. =; ut 
Hawaii Grated, Standard, No. 1 
Shredded, Syrup, 
Crushed, Extra, No. 9-25 
Eastern Pie, 
Eastern Pie, No. 10..... 3. 
Porto Rico, No. 10..cccccccccces 4.00 


PLUMS?+ 


Black, Water, No. 1 
Black Syrup, 


RASPBERRIES§ 

Black, Water, No. 1.75 

Red, Water, No. 2..... 

Binek, ING: 2.35 

Red, Water, ING: 9.25 
STRAWBERRIESS§ 

Extra Standard, Syrup, No. 2.. 1.90 

1.96 


Extra, Preserved, No. 
Standard, No. 1.50 
Extra, Preserved, 2-00 


Canned Fish 


HERRING ROE* 
Standard, No. 2, Factory....... 1.95 
LOBSTER?* 
Flats, 1 Ib., case, 4 doz.......- 1.70 


Flats, Ib. case, 4 doz........ 1.55 
Flats, Z Ib., 


OYSTERS?* 
Standards, 1-00 
SOO 
Selects, 6 0Z....... 2.50 

SALMON®*# 
Red Alaska, Tall, No. 1...... 
Red Alaska, Fiat, No. \%.... 


Cohoe, Tall, No. 1. 
Cohoe, Fiat, Ne 

Pink, Tall, 1.40 
Columbia, Flat, No. 
Columbia, Flat, No. % 
Medium Red 1.40 


SHRIMP? 


Wet cr Dew Ne 
Wet, No. 1..... eéece 1.80 


N. Y. 


wo 


SARDINES—Domestic, per Case 


F. O. B. Eastport, Me., 1924 pack. 


¥% Oil, Keyless....... 


Mustard, sere 
Oil, per case.... 
wae 


TUNA per Case 


California, Ys, Blue Fin..." 
California, 1s, Blue Fin.. 
California, %4s, Striped .. 


California, 1s, Striped ......... - 


13. 00 


N.Y. | 
4.75 
4.00 Out 
Out N. ¥. 
= 1.75 
3.65 Out 
4.15 TOES} al yu Out 
Tips, White, Small, N a 
Tips, Green, Mam., No 4.25 1.35 3.10 
Tips, Green, Small, No 3.75 1.95 
5.50 
5.50 

1.17% “one 

Out 
-80 2.35 
-80 71.8" 
9.25 

-80 2.35 : 

" 1.60 115 

Out Maine, No. Out : 

1.55 1.35 

4 1.65 Out ees 

Out 

4 2.80 3.75 

= 

1.80 3.40 

3.10 

Out 

Out 
“1.50 
*1.30 
7.25 
O85 2.60 
1.20 2.35 
1.40 = 
1.25 
4.50 Out 3.70 
1.40 
1.10 2.20 
1.10 
1.20 
1.20 Ont 15.00 
1.55 2.15 7.00 
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QUALITY 


ATLANTIC CAN COMPANY 


BALTIMORE, MARYLAND 


MAX AMS Closing Machines 


Made by the Pioneer Builders of Sanitary Can Making Machinery 
and used All Over the World. 


The uniformly high quality of seams produced on AMS Single 
Head Closing Machines has never been equalled. 


With a single roller for each operation, set in the AMS Split 
Seaming Ring [Patented], and a single Chuck and Base-plate 
every seam is a tight seam. 


They are the most economical of Closing Machines, both as 
to Cans and Contents. The AMS Straight Line Can Feed 
and Indexing Device prevent spill. The No-Cover—No-Can 
Attachment (an outstanding feature of AMS Closing Ma- 
chines for many years) prevents waste. 


7 


The Max Ams Machine Co. 
101 Park Avenue 
New York 


‘ BRANCHES: Chicago and London, England. AMS No. 128 Closing Machine 


Patented 


~ 
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The Markets 


BALTIMORE, MARCH 16, 1925 


WEEKLY REVIEW 


Times That Call for the Exercise of Patience—Quietness in the 
Market Is Undoubtedly Only Temporary—Eastern Can- 
ners Held Back From Offering ’25 Packed Toma- 
toes by Growers — Well to Go Slow and 
Sure—Quality Must Be Packed 
This Season—Prices. 


RYING TIMES—If you have patience, prepare to use it 
now; and you must have patience, or you may cause a rup- 
ture in the market, such as you want least of all to see. 
One market student says spets are so scarce that trading is cur- 
tailed. That is true—you cannot sell a bushel if you have only a 
peck to sell. But that does not answer the lack of interest in 
that small pack, and particularly. where everyone knows that 
the pack represents all you have, and that a goodly supply is 
not concealed out of sight, to be brought out as soon as the pack 
has been sold. The market on spots is genuine, this time; that 
is, the searcity is real and not merely trumped up. Old hands 
and new ones seem unable to satisfactorily explain the quietness 
which prevails in the canned foods marekt, but no one attempts 
to deny that it is quiet. And quiet not only on spots, but on 725 
packs as well—quiet and weak on both of them. Is it merely 
temporary? Everybody believes that it is, and reason seems 
te indicate that it must be. People have not stopped eating; 
retailers are not stocked with goods, but, in fact, are giving the 
wholesalers a very good trade, and the chain stores are very 
busy and putting out a lot of goods—a very stream of cannec 
foods of all kinds. How can they help but come into the market 
soon and clean up the few remaining lots of spot goods? It 
would seem they cannot remain out much longer. 
But here is where the patience comes in: If present holders 
grow restive under the “lull” and try to force their goods onto 


the market, trouble will result. Not so much for spots, because 
there are so few of them left that even if a slump come in them, 
the losses or the trouble would be light. But the danger is to 


the new goods of the 1925 packings. 

We notice that even in that now famous tomato State of 
Indiana, which reported practically clean-out sales on ’25 packed 
tomatoes—No. 2s, for instance, at $1.10 and up—now has re- 
duce the new packed price to $1.00 on 2s. That is either play- 
Ing the early buying jobbers false, and doing the very thing the 
jobbers asked them not to do—reduce the prices on new packed 
goods after they had ordered—or there has been some tall lying 
about the amount of goods sold. Which is it, or both? There 
has not been heavy selling of ’25 packed tomatoes in the Tri- 
States because the canners cannot arrive at any satisfactory 
re-cement with wrowers on prices. The growers, through their 
thoroughly-well-organized bodies, and, therefore, by means of 
their business agents, are asking too high prices for tomato 


acreage. They want to contract, or say they do, but they want 
prices which the canners cannot pay, and then sell the goods at 
the prices buyers are willing to pay. And the canners are wise 
to hesitate and go slow. It is all right to provide a cash-market 
place for the growers—very nice for the grower—but this year 
the canner will have to be more than ordinarily careful about 
the fill of the cans and about quality, or they will have their 
goods rejected. We doubt if ever before the entire buying fra- 
ternity was ever as cranky, ultra-particular, or as ready to find 
fault on trifles as it is today. Things which were passed by 
without notice in the past—slight blemishes, rather than real 
faults—are now seized upon as excuses for complaints, or as 
reasons to reject, break contract, or demand a concession in 
price. It is possibly all due to the high tension, or “nerve,” 
following the “soft years of business” through which the world 
has gone; but it is there and must be reckoned with. And it 
will be a very material factor in case of good crop yields and 
good packs which are promised during the 1925 season. 

The prudent canner will take this into consideration in the 
packing of all his goods, and be absolutely certain that every 
can turned out is well up to, if not above, expectations. That 
might well be written down as one safe rule for 1925—be care- 
ful to pack the goods well—and then if the market is not good, 
if the packs are large, you will be safe and have no trouble mar- 
keting all your goods. And if the packs should prove small, or 
the market be unusually good, you will get the top of it. We 
read the signs entirely wrong, unless this is the one year when 
no canner cen afford to pack poor, trashy goods in the hope of 
“getting by.” This year your goods will be cut against well- 
known samples, and they will have to stand up or go back. 

Indiana reports having come to agreement with the grow- 
ers, and a novelty is that the use of fertilizer is one of the re- 
quirements. The great Central West is finding that constant 
cropping is leaving its once fertile soil deficient. It is reaching 
the point the Eastern soils reached years ago, and it is but 
natural that it should. 


UTURES—Prices heard on “futures—and one seems only 
to hear the bottom, the top prices at which sales are made 
being carefully concealed by the sellers—are about as fol- 
lows: Standard tomatoes, 1s, 60c; 9s, 7712c; 2s, 95c; 3s, $1.35; 
10s, $4.50. At the factory or “in the county” quotations are re- 
ported as 5c the dozen lower, except for 10s, which are 25c lower. 
Virginia has been credited with the only 90c 2s, and the explana- 
ticn is that their costs are lower. No. 1 whole tomato puree is 
quoted for 1.04 pulp at 65c; No. 10s at $4.50, these being factory 
nveee Same Indian» canners are quoted as offering extra stand- 
ard whole tomato ketchup, 6 0z., at 77¥%c, 8 oz. at 97%4c to 
$1 07%, 16 oz. at $1.55 to $1.75, according to brand and packer. 
Future tomato prices in the Middle West are about on a par with 
Balt’mcre quotations. possibly 2%c to 5c higher. 

Standard corn, Evergreen, $1.05; extra standard, $1.12%; 
standard shoepeg, $1.15; extra standard, $1.25; fancy, $1.35 up; 
double cut Evergreen standard, $1.15; fancy, $1.35. Again the - 


West quotes its corn on about the same basis, with Country 
Gentleman fancy quoted at $1.35, and Golden Bantam at $1.50. 
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Early June peas, No. 4 sieve, are quoted in Baltimore at 
$1.15, No. 8s at $1.25; No. 2s at $1.40. These prices are in line 
with other sections for relatively the same goods. 

Standard stringless beans, cut, are quoted at 95c here; bet- 
ter qualities at $1.00 and up. The market is quieting down on 
this item. 

The early warm rains have caused a rush of the spinach crop 
in California and the canners have began work there, and will 
soon be busy on asparagus, also. Springlike weather in the East, 
after the abundant rains and snows of the winter, is bringing 
everything along, and it will not be long before spinach comes 
to the canners’ tables here. And the weather—and approaching 
spring—will soon bring the growers to their senses about con- 
tracts. 

Future spinach is quoted here: 2s, $1.05; 3s, $1.50; 10s, 
$4.50. Some spinach will be packed in No. 2% cans, which are 
seeking to displace the No. 3 cans entirely, and they are quoted 
at $1.40. 

No. 3 sweet potatoes are quoted at $1.45, No. 10s at $5.00. 

Herring roe is the most seasonable article on the list right 
now, and is quoted at: No. 1s, $1.25; No. 2s, $2.00. 


NEW YORK MARKET 


Shortage of Spot Supplies Curtails Market Activities—A Very 
Good Movement of the Whole Line—Are Jobbers Reduc- 
ing the Quality Under Their Private Brands? — 
Futures Are Quiet—Tomato Prices Hold 
Standard Corn Easier—Buying 
Peas Sparingly—Notes. 

New York, March 12, 1925. 
By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


HE MARKET—Transactions on the spot position have con- 
tinued quite active, and although this business is mainly 
of the “filling-in” variety, the aggregate volume has at- 

tained quite respectable proportions. Of course, as previously 
noted, the shortage of supplies has curtailed spot business to 
some extent. There has been a very good movement of the 
entire canned foods line during the past several months, and 
this, in conjunction with the short packs of some varieties in 
1924, has made for an exceedingly strong market, and more than 
the normal amount of spot business for this time of the year. 

Private Label Qualities—The writer has noted that during 

the past month or so quality in some of the private brands which 
he personally favors appears to have been let down. For ex- 
ample, a certain very much favored brand, which calls for fancy 
quality canned foods, seems to have deteriorated into an extra 
standard brand in some instances. Whether this is due to the 
fact that the shortage has been such that the distributor has 
been forced to make allowances to the canner, or whether it is 
that the distributor has been unable to get genuine fancy stock 
for his own label and is using extra standard quality, is some- 
thing that cannot be determined. The fact remains, however, 
that quality has been let down in some instances. If it so hap- 
pens that any of the distributors are deliberately substituting 
extra standard canned foods under their fancy labels, then they 
are doing both themselves and the canned foods industry in gen- 
eral real harm, but the reaction will be against the private brands 
themselves probably. It may be, however, that the jobbers are 
having to go so far afield for sufficient stocks to last out the 
season that they cannot get anything in the way of real uni- 
formitv. 


Futures Quiet Down—Apparently the buyers have booked 
sufficient future business to cover their early needs, and they 
have been giving the market the “absent treatment” since the 
start of the current month. The quality canners, who are like- 
wise the “one price” canners, have gotten the bulk of the busi- 
ness, and there is a lesson in this for Mr. Average Canner. The 
quality packers name a price which covers their costs and allows 
them a fair profit on their operations, and stick to their price. 
Mr. Average Canner names his price, and if he doesn’t book a 
heavy business immediately, he gets panicky. A mere hint from 
some broker who may not be all that the code of ethics of his 
professions calls for, to the effect that so-and-so is booking “on 
the quiet” at 5 cents under the first Mr. Average Canner’s price 
couses that worthy to get still further panic-stricken and “meet 

. the competition.” The result of this has been seen hundreds of 
times, and will be seen hundreds of times more if the canners 
do not “get wise.” It is no uncommon thing for a jobber to be 
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informed by a salesman that a competitor is cutting the market 
5 cents a dozen on some item. Formerly the jobbers would rush 
out and meet this “competition.” Now, however, they have got- 
ten “wise” and take the trouble to verify the report before act- 
ing on it. The results have been surprising, and warrant a tria! 
of this common-sense method by the packers. The “panic” ap- 
parently is already on in the future tomato market, and reports 
of minor price shading are heard in the market. Needless to say, 
the buyers are not doing anything to disabuse the canners’ minds 
on the question of the actual market condition, and are likewise 
holding off, hoping to further depress prices. Nothing unfair, 
but merely good business, which should, however, be piayed by 
both sides. 

Future Tomatoes—Southern packers are quoting future to- 
matoes as follows: 1s, 60c; 2s, 9242c; 8s, $1.8214; 10s, $4.25, all 
on 100 per cent delivery contracts. It is understood that these 
prices are being shaded somewhat. No. 2 Virginia tomatoes are 
offered at 90c, tactory, on future contracts. No. 1 fancy tomato 
puree is quoted at 55 to 60c per dozen, with 10s made from 
trimmings at $3.25, and $4.50 for No. 10 whole tomato puree. 
Business is rather quiet. 

Spot Tomatoes—For prompt shipment canners are quoting 
1s at 75c, 2s at $1.12% to $1.15, 3s at $1.60, and 10s at $5.00 to 
$5.25. It is understood that these prices are likewise being 
shaded in a trifling way, apparently by canners with small 
stocks on hand which they are anxious to liquidate. Present 
indications are that the 1924 carryover will be cleaned up with- 
_ — difficulty before competition from the 1925 pack will 

e felt. 

Standard Corn Easier—Standard corn at Southern canneries 
has eased off and offerings are reported at $1.45 per dozen, a 
drop of 5 cents. For shipment from Baltimore canneries, the 
market is generally held at $1.55, although it is believed by 
buyers that $1.52%, or even $1.50, could be done. Buyers were 
not operating extensively. Futures were rather quiet. Mid- 
western canners were generally holding spot standards at $1.60 
per dozen, f. 0. b. A good business on fancy corn on future de- 
livery contracts was reported in the West. Some of the smaller 
Maine canners are reported to have booked business at prices 
under the opening basis recently named by Burnham & Morrill 
and other. leading packers. 

Peas—Buyers continue to operate in but hand-to-mouth 
fashion on spot, and are apparently convinced that canners’ 
holdings of 1924 pack are much larger than is commonly sup- 
posed. A good business has been booked in futures, but this 
branch of the market has likewise quieted down within the past 
week. The market is a little lower on Southern peas for prompt 
shipment. 

Pineapple—The 1924 pineapple pack in Hawaii was 6,825,904 
cases, the largest pack on record. These figures explain the re- 
action which the market experienced during the latter part of 
1924. There has been a fair movement in spot pineapple during 
the past week, but stocks appear sufficient to take care of the 
current needs of the trade, and buyers were not inclined to antici- 
pate their requirements. One factor in a recent circular on the 
pineapple situation said: “For spot shipment we can give buyers 
anything they want at 1924 opening prices, except No. 21% 
broken and No. 1 talls, sliced, of which we are sold out.” 

Canned Fruits—With the 1924 pack of California canned 
fruits practically a thing of the past, insofar as first hands are 
concerned, interest is beginning to center on the outlook for the 
current season. There has been a good volume of s. a. p. business 
taken, and the strong outlook is borne out by the fact that the 
smaller canners have not rushed into the field early in the season 
with prices, as is generally the case when a large pack and a 
hard selling season are anticipated. Spot holdings are not large, 
but the real “pinch” has not yet been felt. It is significant to 
note, however, that inquiries received in local trade circles from 
wholesale distributors in other nearby markets who are seeking 
canned fruit stocks are not bringing out any large offerings. 


Sardines Quiet—The Maine sardine market has been rather 
a quiet affair during the past week. Buyers in need of supplies 
covered before the advance in prices early in the month, and 
current deliveries are taking care of their needs. Stocks held at 
the canneries are small, and the packers expect that the entire 
1924 pack will be out of the way by the time they start tunning 
on this season’s catch. 

Tuna Sells Better—The Lenten season has stimulated the 
demand for tuna on spot, and wholesale grocers report that they 
are getting more of a call from the retailers. The market is 
strong, both here and on the Coast. 

Salmon Unchanged—There has been no change in the salmon 
situation on the Coast. Holders have been talking higher prices, 
particularly on chums, but thus far the anticipated advances 
have not yet been made. 
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Trade Notes—The California Packing Corporation’s new 
$250,000 cannery at Spanish Fork, Utah, is nearing completion. 

Clinton B. Ayres, of the C. B. Ayres Canning Co., of Bridge- 
ton, N. J., was a visitor in the West Side market. 

H. M. Deshon, of the Smithfields Pure Food Co., of Roches- 
ter, N. Y., and likewise an angler of some note, was visiting 
along Hudson Street. 

M. L. Toulme, secretary of the National Wholesale Grocers’ 
Association, has returned from a trip to the Midwest, where he 
arranged details for the forthcoming convention of the Asso- 
ciation at West Baden, Ind. 

Wn. T. Mills, the canned foods broker, is back from a short 
visit to Florida. 

B. H. Body, of the Thos. Body Co., canners, of Oakland, Cal., 
was a visitor in the trade. 


CHICAGO MARKET 


THE CANNING TRADE 35 


ing disposition is a little easier, though I can hear of no conces- 
sions in prices. 

The line of canned foods generally in fruits, fish and vege- 
tables is in a fairly strong position, and everything down the 
line seems to be in adequate demand and rather limited supply. 
No one seems to know anything much about the canned milk 
market, or to care much about it. The canners of that article 
seem to “flock by themselves,” and to be rather exclusive in 
their attitude toward other lines of canned foods, and it is, there- 
fore, not to be wondered at that their welfare is not carefully 
inquired after. The canners of milk are enterprising and go out 
all over the world for their business, and they get it; but they 
seem to play a lone hand so far as the other branches of the 


canning industry are concerned, with an inclination to saw wood 
and say nothing. 


CALIFORNIA MARKET 


Buying Quiet, but Distribution Good—Iowa Well Sold Up on New 
Packed Corn—Increasing Pack of String Beans— 
Peas Are in Fair Demand—Lazy 
Market for Tomatoes. 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


ENERAL CONDITIONS—The market cannot be called an 
G active buying market, but I understand that it is an active 
selling market, and that there has been a very large distri- 
bution of canned foods from and in Chicago during the past week. 
The weather has been bright and warm during the week, 
and finer shipping conditions for canned foods could not be asked 
for. A large volume of shipments that have accumulated, wait- 
ing for safe shipping weather, have gone forward, and stocks 
held by wholesale grocers have been heavily depleted. 

The wholesalers have not begun to buy for replacement pur- 
poses yet in a general way, but the issue will be forced, and the 
buying is due to begin next week, and has already begun in an 
incipient or preparatory way. 

Canned Corn—A few canners who desire to clean up the re- 
maining unsold surplus of their pack of last year have made some 
concessions as to the price of canned corn, and I have heard of 
a few sales of odd lots at $1.40 and $1.45, f. o. b. canneries, for 
standard quality. The lots were small and generally sold in less 
than carload quantities, for the reason that the packers had small 
lots and could not fill cars. 


Some yellow Bantam corn below extra standard quality has 
been sold the past week at about the prices of standard ee 
corn. ty fa 

Iowa and Nebraska report that their sales of the 1925 corn 
pack up to March 7, 1925, aggregated 1,819,634 cases, as com- 
pared with reported sales at the same date the year previous of 
866,970 cases, and that six large canneries had reported to their 
brokers as “sold out” of their 1925 pack of corn. The “sold out” 
canneries are as follows: 

Atlantic Canning Co., Atlantic, Iowa. 

Blair Canning Co., Blair, Neb. 

Center Point Canning Co., Center Point, Iowa. 

Elgin Canning Co., Elgin, Iowa. 

Grinnell Canning Co., Grinnell, Iowa. 

Otoe Food Products Co., Nebraska City, Neb. 

Tripoli Canning Co., Tripoli, Iowa. 

No information as to the “sold up” situation in Illinois, 
Indiana, Wisconsin or Ohio can be secured, though the inference 
is that those states have also sold canned corn of the 1925 pack 
quite freely. 

Canned Green Beans—Wisconsin canners are preparing to 
make a larger pack of graded green refugee beans than hereto- 
fore, as they have never been able to pack enough to supply the 
demand, and several canners have put in complete new machinery 
equipments in order to bring the quality and quantity of their 
output of green beans up to a higher point. 

Canned Peas—The demand for spot peas is fairly good, and 
any small concession in price from the market seems to move 
the goods. Futures in peas are not inspiring as much interest 
as they were several weeks ago, however, and the buyers seem 
content to “let futures ride” for a while. 

_Canned Tomatoes—The market for canned tomatoes is lazy. 
Indiana owners of spot stock are asking $1.25 for extra standard 
2s and $1.75 for extra standard 8s, f. o. b. factory. The asking 
prices for futures is about the same as heretofore, but the sell- 


About the Big Meeting at Del Monte—The Various Sectional 
Gatherings—Another Convention Report—Canners 
Are Busy.on Spinach—The Short 
Course Is Postponed. 


San Francisco, March 12, 1925. 
By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


HE BIG MEETING—The annual meeting of the Canners’ 
League of California, held at picturesque Del Monte, Feb- 
ruary 25, 26, 27 and 28, was one of the best attended and 

most important gatherings of this organization to date. It was 
also the longest, four days being required to cover the work 
outlined. 

The opening address on “Canning Ethics,” made by Presi- 
dent Elmer E. Chase, was followed by a report on the work of 
the League for the year by F. E. Booth, chairman of the Execu- 
tive Committee. This, in turn, was followed by the report of 
the treasurer, R. Bellingall, the report of the Auditing Commit- 
tee and the report of the Nominating Committee. A representa- 
tive of the Northwest Canners’ Association extended greetings 
from the Pacific Northwest. This meeting was held on the eve- 
ning of February 25, after the dinner hour. 


_ The Canned Products Section, with R. M. Marthold presid- 
ing, went into session at the close of the general meeting, with 
a discussion on the 1924 and 1924 market, the talks being led, 
according to program, by G. H. Bradt, C. E. Hume, J. C. Ainsley, 
W. A. Gellersen, G. N. Herbert and Andrew Field. This was 
followed by a discussion on pro rata delivery rules, led by Pres- 
ton McKinney and F. A. Wilder. 

The Thursday session convened at an early morning hour, 
with Lislie S. Smith presiding over the Section devoted to 
Canned Fruit and Vegetable Production. Prof. W. V. Cruess, of 
the Food Products Laboratory, University of California, spoke 
on the proposed experimental canning plant at Berkeley, a proj- 
ect which the canners later endorsed. E. E. Chase, Jr., reviewed 
the work of mechanical peach. pitters during the past season, 
and his talk was followed by a discussion on the drayage prob- 
lem, led by W. St. B. Eustis. Crop prospects for 1925 received 
attention at the hands of K. Belew, Elton R. Shaw, H. C. Gordon 
and F. G. Wool. The Schaefer plan of computing overtime for 
piece work was discussed, with talks led by A. W. Eames, F. P. 
Brown and W. H. Geisler. Buying specifications for the 1925 
season on plums, cherries, apricots, peaches and pears were dis- 
cussed at considerable length by F. L. Monnet, R. Bellingall, W. 
C. Bohnett, K. Belew and H. B. Howell. 

The Raw Products Section went into action later in the 
morning, with F. L. Monnet presiding. A feature of this was 
a report by F. A. Dixon on new varieties of fruits, with a dis- 
play of canned samples. This was followed by a discussion on 
asparagus growing, with particular reference to the new Wash- 
ington varieties. Among those on the program to lead the 
discussion were M. Jongneel, J. C. Warmington, L. S. Wet- 
more and E. H. Neilsen, Jr. 


During the noon hour there was a lunch attended by mem- 
bers of the Preservers’ Section, with H. L. Kimball presiding. 
E. H. Haack, manager of the Central California Berry Growers 
Association, spoke on the experimental berry growing project 
of the California State College of Agriculture. 


The afternoon was given over to recreation, including the 


first round of golf in the annual golf tournament and a drive 
to Pebble Beach, with an entertainment at the Lodge. 
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In the evening the Canned Products Section went into 
session, with W. A. Gellersen presiding. The discussion in- 
cluded another talk on pro-rata delivery rules, a talk on trans- 
portation by C. E. Virden, chairman of the Pacific Coast Re- 
gional Advisory Board, and a talk on the proposed canned fruit 
rn bill now being considered by the State Legis- 
ature. 

Friday was given over largely to sample cutting, with 
F. A. Wilder presiding, assisted by W. E. Thomas, C. W. Wolff 
and F. A. Dixon. A general session was held at the close of 
this, when directors for the ensuing year were chosen, and 
speakers representing the National Canners Association, the 
Northwest Canners Association and the Southern Caitoina 
Canners Association were presented. The annual banquet, with 
the American Can Company acting as host, was held in the 
epening. 

The spinach division of the Raw Products Section held 
forth at the opening meeting Saturday morning, with W. St. B. 
Eustis presiding. Dr. J. T. Rosa, division of truck crops, Cali- 
fornia State College of Agriculture, presented field notes on 
spinach production, which was followed by a discussion led by 
L. C. Kaufman, G. Filice, J. C. Warmington and Temple Smith. 
Milton P. Duffy, chief State cannery inspector, spoke on spin- 
ach inspection for 1925, and this was followed by talks by Dr. 
Karl F. Meyer and W. V. Vincent. 


The Tomato division, with G. N. Edwards presiding, then 
took its place on the program. Mrs. Katherine Philips Edson, 
Executive Commissioner of the Industrial Welfare Commis- 
sion, spoke on the Schaefer plan, and this was followed by a 
discussion on tomato problems and varieties in the field, led by 
H. B. Howell, V. V. Greco and W. St. B. Eustis. Tomato prob- 
lems and varieties in the factory received attention at the hands 
of H. J. Denhart, F. L. Monnet, W. H. Geisler, Milton P. Duffy, 
Dr. Karl F. Meyer and W. V. Vincent, chief of the Western 
Division U. S. Food and Drug Inspection Laboratory. A talk 
on the processing of tomatoes was made by Dr. J. R. Esty. 
The afternoon was given over to the final round of the golf 
tournament and the awarding of prizes. 


The board of directors planned to meet shortly following 
the convention, but several members were called to Sacramento 
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on legislative matters, and this meeting has been postponed. It 
will be held before the middle of the month, however, when the 
board will organize by choosing officers. 


Busy on Spinach—The warm weather which prevailed the 
last of February brought spinach to the front with a rush, and 
canners generally are busy on this. This has resulted in a post- 
penement of the annual short course for canners to have been 
offered at the University of California, March 6 and 7. The 
course will be held some time in May between the spinach and 
~— season, when canners will be in a position to get away for 
a time. 

_ G.H. Bradt, president of Hunt Bros.’ Packing Co., San Fran- 
cisco, is making a trip to the southern part of the State. 

E. B. Deming, a salmon packer, of Bellingham, Wash., was 
a recent visitor at San Francisco, as was also F. L. Daly, of 
Portland, Ore. 

The Virden Packing Co. is making changes in the Sunnical 
p’ant at Oroville, Cal., which will be operated this year on 
peaches. 

The annual meeting of the stockholders of the Pawela Pine- 
apple Co. was held at San Francisco, March 5, when directors 
were chosen as follows S. M. Haslett, president; E. N. Rich- 
mond, vice-president; Harry Hall, second vice-president; W. 0. 
Aiken, third vice-president; A. M. Newhall, secretary; A. H. 
Anderson, R. E. Cotter, W. S. Andrews and E. E. Chase. 


L. A. Collins, formerly a member of the O’Malley-Collins 
Co., has re-engaged in the brokerage business at San Francisco, 
having opened offices at 112 Market street. 


— Too Late To 


FOR SALE—About 300 bushels Leonard Seed Com- 
pany’s Best Alaska Peas, 1924 crop. 
Will make attractive price F. O. B. New Freedom, Pa. 


Chas. G. Summers Jr. Inc., Henderson’s Wharf, Baltimore, 
Md. 
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MAINE MARKET 


Canners Chiefly Interested in Sales of New Packed Goods— 
Selling Conservatively—Prices Well Maintained—The 
Prices—Beans Growing in Popularity—Notes. 


Portland, Me., March 13, 1925. 
By “Maine,” 
Special Correspondent “The Canning Trade.” 


ACKS OF ’25—Maine canners are interested chiefly at pres- 
P ent in the sale of future corn, although several state that 

they have already tucked away contracts to care for about 
all they will probably produce this season, and all have sold a 
fair percentage of their anticipated up-put. Under the terms of 
the pro-rata contract, which is universally used here, canners 
hardly venture to sell more than 80 per cent of the amount war- 
ranted by their signed acreage. This conservative limit assures 
the buyer a practical protection in case of a short crop, and only 
on very bad seasons is a pro-rata delivery necessary. Later in 
the season, when the planted acreage can be accurately figured 
and the early condition of the crop is promising, it is safe to 
increase this 80. per cent limit somewhat, though no one wants 
to sell on future contracts a full 100 per cent of what he can 
reasonably expect to produce. 


Packed to order prices have been well sustained during the 
entire season. Although the price named generally on fancy 
Crosby was $1.45, two or three of our best canners have held 
their figure at $1.50, and have sold a good proportion of their 
pack on that basis. Golden Bantam has been quoted at $1.70 
throughout the selling season.. While for several years the bal- 
ance has seemed to be in favor of Bantam corn, this season it is 
not selling as well proportionately as Crosby. This is entirely 
satisfactory to most canners, as Bantam corn is more expensive 
to raise, slower to handle in the factory, and mixing the two 
varieties in one plant means frequent changes, and consequent 
loss of time and added cost. Fancy Early Crosby corn is the 
article on which Maine built her reputation, and has continued 
to be the thing we could produce a little better than the rest of 
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the world, and will evidently remain the staple number in the 
line of Maine canned foods. 

Beans—Hardly any corn canner now omits cut green string- 
less beans from his list, and this article is in the market for fu- 
ture selling at this time. The price was opened at the same as 
last season, $1.30 per dozen for No. 2 size, and has remained at 
this figure all season. These beans are selling in smaller lots, 
but over a much wider territory, and are increasing in demand 
each year. 

Blueberries—Blueberry canners, blueberry growers, buyers 
and consumers are all interested in the projected assistance 
which the Federal Government is going to give the Maine people 
this season on studying and combating the pest which has ham- 
pered Maine berry canners increasingly of late. Unlike the other 
items which go into cans, blueberries are altogether a natural 
production, growing wild on suitable ground, and not needing 
the careful improvement and cultivation given to other fruits. 
For this reason the habits of the plant have never been thor- 
oughly studied, so that more or less experimental work hs been 
necessary to arrive even at the present early stages in this cam- 
paign. State authorities are also anxious to work with the 
growers and canners, as the blueberry canning industry has been 
large, and might reasonable be made even more valuable to the 
State with proper development. Canners, ef conrse. are anx 
to take every advantage, are working closely with the State and 
Federal experts, and are planning a very thorough system of 
sorting and inspection for the coming season. 

Notes.—Hon. Wm. K. McDonald. of the F. W. Brown Co., 
has this week been inaugurated mayor of South Portland, after 
another unanimous election. Mayor McDonald 1s getting to be a 
habit with South Portland voters, who are so well pleased with 
his regime that no opponent appears in the field against him. 
This is Mr. McDeonald’s sixth term as mayor. M>vbe he didn’t 
get all of his political wisdom out of canning and selling sardines, 
but without doubt his business experience has been of value to 
him in so wisely handling the affairs of his city. 

Mr. George E. Pelham, of the Sprague-Sells Corporation, 


has returned to New York State, after one of his semi-regular 
visits to Maine. 


Mr. W. A. Howe, of the Continental Can Co., with Mrs. 
Howe, have been in the State for some weeks, and are returning 
to Syracuse this week. 


What Canned Foods Distributors are Doing 


“Consent Decree’? War Reopens This Week in Washington—National Wholesale Grocers’ 
Association Plans Sectional Meetings to Outling Methods of Improving Status of 
Service Retail Grocers—Prominent Manufacturer Curbs ‘‘Desk Jobber’’ 
and ‘‘Drop Shipment’ Evils. 


~NONSENT BATTLE BEGINS—Wholesale grocers are gird- 
ing their loins for the next round of the long-drawn-out 


k packer consent decree case, which will be staged in Wash- 
ington, D. C., beginning today. 


_The hearing on the motion of Armour and Swift and the 
California Co-operative Canneries to have the decree vacated 
has been set for March 16 before Justice Bailey in the Supreme 
Court of the District of Columbia. Both the American and the 
National Wholesale Grocers’ Associations plan to be represented 
at this hearing. Edgar Watkins, counsel for the American, will 
oppose the efforts of the packers to “kill” the decree. 


Improving the Retailers’ Service—After many years of high- 
sounding talk, but no real action, the wholesale grocers have at 
last come forward with a constructive and comprehensive plan 
for aiding the independent retail grocers in the economic war- 
fare into which the advent of the chains has placed them. John 
J. Miller, chairman of the Sales Promotion Committee of the 
National Wholesale Grocers’ Association, has just submitted 
the report of the committee, covering two years’ study and in- 
vestigation. For many years, the report points out, the service 
retailer has directed his appeal for help in solving his many 
problems to the wholesaler. The problems which he has to face 
require the services of organized effort outside of his own sphere 
of operation for their solution, and naturally the distributing 
agencies which supply him with his merchandise should be looked 
to for assistance. The National Wholesale Grocers’ Association, 


recognizing the diverging tendencies within the retail field and 
the lack of any centralized effort which investigates, discovers 
and applies principles of better and more scientific merchandis- 
ing, has made a start toward a solution of the retailers’ problems 
through bettering and improving sales and merchanrising meth- 
cds. The first step in this movement was undertaken by the 
National in delegating to its Sales Promotion Committee over 
two years ago the task of analyzing, suggesting and presenting 
a unified plan of action and a campaign to carry it out. Such 
a plan, with detail fully organized, was presented to the Execu- 
tive Committee of the organization at its recent meeting at West 
Baden, Ind. The plan has been approved by the Executive Com- 
mittee, and will now be placed before the wholesalers and job- 
bers of the country through organized district meetings in about 
80 different districts of the United States, and in such cities 
where it will be convenient for any jobber or wholesaler within 
the district to attend. These meetings will be called by the Sales 
Promotion Committee after a chairman has been appointed within 
a city centrally located in the district. The campaign itself in- 
volves every wholesaler and retailer of the country, and in es- 
sence it has the promise for the solution of the major problems 
of the food industry and the food consumer, according to the 
report of Chairman Miller. 


John W. Morey, president of the National Wholesale Grocers’ 
Association, has investigated the plans of the committee thor- 
oughly, and in a letter to wholesale grocers summarizes the plan 
as follows: “The Sales Promotion Committee of the National 
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Wholesale Grocers’ Association, appointed June, 1923, to develop 
a sales promotion plan for retail merchandising of groceries, has 
been working most thoroughly and untiringly on the sales prob- 
lems of both the wholesaler and retailer. This committee, 
through its chairman, J. J. Miller, in making its report and rec- 
ommendations at the last session of the Executive Board, re- 
vealed a tremendous amount of data and some truly remarkable 
facts pertaining to the retail merchandising of food products— 
facts that very vitally affect the relationship between the grocery 
trade and the consumer. A plan was submitted which accom- 
plishes the following: 


Builds business. 

“2. Reduces selling cost. 

“3. Distributing the sales load throughout the day. 
“4. Reduces delivery cost of sales. 

“5. Assures greater general merchandising efficiency. 


“This plan, explained in detail to the Executive Board, con- 
vinced even the most skeptical of its practicability and merit, 
and the program to carry out the plan nationally was unani- 
mously adopted. 


“This is of such scope and nature that proper explanation 
of its entire merit cannot be made effectively and its full con- 
sideration be given except by personal presentation and discus- 
sion at a meeting of wholesalers called for that purpose. A 
meeting will be called of wholesalers in your territory which 
you are urged to attend. 

‘*“As a practical wholesale grocer and as president of the 
Association, I am personally so favorably impressed with the 
work the committee has accomplished that I consider its pro- 
gram one of the most constructive steps ever taken by the gro- 
cery trade. It is my sincere hope every wholesaler will make 
it his business to go out of his way to attend. While this move- 
ment is sponsored by this Association, participation therein is 
highly desirable, even essential, by all wholesale grocers regard- 
less of organization affiliations. As in all past efforts of this 
character, the Association properly seeks to advance the inter- 
ests of the entire trade.” 

Local meetings are now being arranged to put the campaign 
plans before the trade. 
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“Drop Shipments and Desk Jobbers”—Both of the foregoing 
are anathema to most wholesale grocers, and a current bulletin 
on the subject by the American Wholesale Grocers’ Association 
is, therefore, interesting. According to this bulletin, the law as 
announced by numerous court decisions gives the individual man- 
ufacturer the right to sell to anyone he pleases on whatever 
terms and conditions seem desirable. The law also permits the 
manufacturer to refuse to sell to anyone for any reason whatso- 
ever, or for no reason. It has always been the view of the Ameri- 
can Association that this legal right places in the hands of the 
individual manufacturer the remedy for many abuses that now 
prevail in the wholesale grocery trade. The bulletin then goes 
on to reproduce a letter recently issued to all salesmen of the 
Royal Distributing Co., the selling organization of the Royal 
Baking Powder Co. This letter says: “We wish again to remind 
you that drop shipment orders must not me filled for the account 
of any wholesale grocer outside of the territory in which he reg- 
ularly travels salesmen, and to which territory he regularly ships 
a general line of merchandise. In other words, drop shipment 
orders must be confined as closely as possible within the whole- 
sale zone in which the retailer to whom such shipment is sold 
transacts his business. When in doubt, obtain from the retailer 
a second-choice wholesaler, within his immediate zone, and then 
forward the original with the jobber’s copy along with the fac- 
tory copy to this office. We can then decide whether or not the 
original and jobber’s copy shall be sent to the wholesaler desig- 
nated, but there will be little cause for this action if salesmen 
themselves will use proper judgment in matters of this kind— 
making proper allowances for those large wholesalers who reg- 
ularly travel a territory quite distant from their headquarters, 
and in which they sell a general line of groceries, exclusive of 
their private brands. You will accept no orders for the account 
of wholesalers in your immediate territory unless the name of 
such wholesaler appears on your list through whom orders may 
be taken. You will also avoid taking orders for these so-called 
desk jobbers who do not do a regular wholesale grocery business, 


but who circularize the better class of retailers on drop ship- 
ment business. Salesmen can avoid a great deal of unnecessary 
trouble in matters of this kind if they will properly use their 
heads.” 


WE ARE EXTENSIVE GROWERS 


CANNERS’ SEEDS 


Canning and Pickling Trade 
We carry large stocks both in our warehouses at Detroit, Mich., and at Cam- 
bridge and can give Quick Action on Rush Orders. 


NO BETTER SEEDS AT 
CORRESPONDENCE SOLICITED 


JEROME B. RICE SEED COMPANY, Cambridge. N. Y. 


OF ALL SEEDS USED BY THE 


ANY PRICE 


Model C, 8-Unit 
Capacity 300 per hour 
one operator 


LIGHTNING Box SEALER 
C-8-UNIT $210 


Most Efficient, Simple and Economical machine for sealing Corrugated and Solid 
Fibre Shipping Containers. Accomodates a wide range of sizes. Descriptive 
matter on request. : 


McSTAY MACHINE CO., Manufacturers 


Patented Nov. 5, 1918 


C-4-UNIT $115 


Above Prices include Freightto Destination. 


727 Euclid Ave., Los Angeles 


A. K. ROBINS & CO., Inc. 
Eastern Representatives 
Baltimore, 
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PEA GRADERS 


Manufactured and Sold by 


Sinclair-Scott Company 
Baltimore, Maryland. 


Makers of Nested Pea Graders, Colossus Pea Graders, and Other Canning Machinery. 


Ermolds Give Service 


Labeling machine efficiency means day in and day 
out service under the most exacting requirements 
of the modern bottling establishment. 


In construction and operation, no machine ever 
produced has given better service at a lower cost of 
operating upkeep than the new Ermold Labeler. 
Body labels only, body and neck labels or triple 
label work is handled with equal satisfaction on 


ERMOLD LABELERS. 


Edward Ermold Company 


The Largest Manufacturers of QUALITY Labeling Machines 


Hudson, Gansevoort and Thirteenth Streets 
NEW YORK CITY. 


SOLE CANADIAN AGENTS 
Freyseng Cork Company Toronto & Montreal 


ft 
or 


March 16, 1925 


AWHILE 


JUST THE SAME, ONLY DIFFERENT 


The Optimist says: “If the present moves to reform don’t 
stop, this country of ours will soon be referred to as Uncle 


‘Psalm.’ ” 
THE WAY IT HAPPENS 
He was a golf bug, went wild over musical comedies and 
She was a bridge fan, adored highbrow plays and haunted 


MK was crazy about Italian food. 

* tea-rooms and antique shops. 

But she wore a hat that made her look like Marion Davies, 
and he carried a cane with the cutest air—— 
And so they were married and lived happily ever after. 


NOT A CHANCE 
ou kissed her? 
Do you think she’s a ventriloquist ?— 


ax She—What did she say when 
He—Not a word. 
Froth. 
INVENTORS, TAKE NOTICE 
The four-wheel braze is a wonderful invention. Now the 

automobile can stop on iop of the pedestrian rather than run 

over him.—Brown Jug. 


J) 
“Not many people can do this,” said the magician as he 
turned his Ford into a lamppost.—Wampus. 


THE DEAD FLAME 
I have another one now.— 


Kaydet—How’s tricks ? 
Keydet—Oh, she’s married. 


Sniper. 
Mr. Phil O. Sopher says: “’Tis better to have loved and 
lost than to go on with it all your life.”—Sniper. 


“Do you know Lincoln’s Gettysburg address ?” 
“Why, he lived in Washington, you poor simp.”—Flamingo. 


SHOW HER IN 


Customer—Have you any silk hose? 
Clerk—Yes, I have scmething very attractive in silk hose.— 


Buccaneer. 
EENY, MEENY, MINEE, MOE! 

Joe (proud father showing triplets to son)—What do you 


think of them? 
Stanford Chaparral. 
“Poppa, vas our beoples vell to do?” 
“No, mine son, our beoples vas hard to do.’”—Siren. 
I look tough! 
You ain’t lookin’ in a mirror—you’re lookin’ at me!” 


Son (vointing to one in the middle)—I’d keep that one.— 


Twin Brother—Holy cats! 


“Say! 
—Judge. 
“He says that he loves me!” 
“Then marry him my dear. You'll have at least one thing 


in common.”—Wampus. 
50 Years ot Service to Canners. 


| Thos. J. Meehan & Co. | 
( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 


BROKERS and COMMISSION MERCHANTS 


ll Canners’ Accounts Solicited for Tip-Top Buyers. 
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| 
Appearance Is 
Important 
A distinctive, well-desigi 
ee x label, can be one of your | 
salesmen. Let us design s 
years experience is back of 
seven hundred and eighty thousanc’ 
@§) registered and unregistered bran 
names and their complete history 
search titles and help safeguard 
a % against infringement. Much costly 
litigation has been preventedbyour 
_Trade-marks and brand names have 
substantial property value, and no 
4 brand should be adopted without | Ay 
Pe investigation. We make no char; 
The United States Printing 


March 16, 1925 


THE BUYER’S GUIDE. 


41 


WHERE TO BUY 


————=tie Machinery and Supplies you need and the Leading Houses that supply them 


ADJUSTER, for Chain Drives. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
Aprons (factory), acid, water proof. 
Automatic Canmaking Machinery. See Can- 

makers’ Machinery. 
BASKETS, Wood, Tomato. 

R. A. Wood Lumber Co., Norfolk, Va. 
BEET TOPPER. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Baskets, wire, scalding, picking, etc. 

A. K. Robins & Co., Baltimore. 

BELTS, carrier, rubber, wire, etc. 

La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean. & Grad. Mach. 
Beans, dried. See Pea and Bean Seed. 
Belting. 

Berry Boxes. See Baskets, wood. 


BLANCHERS, Vegetable and Fruit. 
Ayars Machine Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sel's Corp., Chicago. 

Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Lookout Boiler and Mfg. Co., Chattanooga, 
Tenn. 
Bottle Caps. See Caps. 
Bottle Cases, Wood. See Boxes, Crates, 
Shooks, 
Bottle Corking Machines. See Bottlers Mcy. 
Bottle Fillers, See Bottlers’ Mchy. 
BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Edw. Ermold Co., New York City. 
Karl Kiefer Machine Co., Cincinnati, O. 
McKenna Brass Mfg. Co., Pittsburg. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 
BOX (Corrugated) SEALING MACHINE. 
McStay Machine Co., Los Angeles. 
Boxes, Crates and Shooks, Wood. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 


Boxing Machines, can. See Labeling Ma- 
chines, can. 


BROKERS. 


Howard E. Jones & Co., Baltimore. 
Thomas J. Meehan & Co., Baltimore. 


Buckets and Pails, Fiber. See Fiber Conts. 
Buckets and Pails, Metal. See Enameled 
Buckets. 


Buckets, Wood. See Cannery Supplies. 


BURNERS, oll, gas, gasoline, etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Mchy. 
Can Conveyors. See Convrs. & Carriers. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City. 

Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 
CANMAKERS’ MACHINERY. 

Ams. Machine Co., Max, New York City. 

BE. W. Bliss Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago. 

John R. Mitchell Co., Baltimore. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 
Can Markers. See Stampers & Markers. 
Can Lacquers. See Lacquer Mfgs. 
CAN-SEALING COMPOUNDS. 

Max Ams Machine Co., New York. 
CANNERY SUPPLIES. 

Ayars Machine Co., Salem, N. J. 

Anderson-Barngrover Mg. Co., San Jose, Cai. 

Berlin Cang. Machy. Wks., Berlin, Wis. 

The Langsenkamp Co., Indianapolis. 

Lockout Boiler and Mfg. Co., Chattanooga, 

enn. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Slaysman & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Camakers’ Machinery. 
Filling Machines, bottle. See Bottlers’ Mcy. 


FRUIT PITTERS AND SEEDERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 
Gauges, pressure, time, etc. See Power 
Plant Equipment. 
CANS, Tin, All Kinds. 
American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, O. 
Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
U. S. Can Co., Cnicinnati, O. 
Virginia Can Co., Roanoke, Va. 
Wheeling Can Co., Wheeling, W. Va. 
Cans, fiber See Fiber Containers. 
CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corporation, Chicago. 
Capping Machines, solderless. See Closing 
Machines. 
Capping Steels, soldering. See Cannery Sup. 
CARRIERS AND CONVEYORS, Gravity. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work. See Pulp Mchy.; for bottling, see 
Botlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Con- 
veyors. 
Checks, employes’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford, Wyandotte, Mich. 
CLEANING AND GRADING MACHIN- 
ERY. Fruit. 


Huntley Mfg. Co., Silver Creek, N. Y. 
McKenna Brass & Mfg. Co., Pittsburgh. 
CLEANING AND GRADING MACHIN- 
ERY, peas, beans, seed, etc. 
A. T. Ferrell & Co., Saginaw, Mich. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 
CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
Coated Nails. See Nails. 
Coils, copper. See Copper Coils. 
Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 
Colors, Certified, for foods. 
CONVEYORS AND CARRIERS, Canners. 
Rerlin Cang. Mach. Wks., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Le Porte Mat & Mfg. Co., La Porte, Ind. 
A. K. Robins & Co., Inc., Baltimore. 
COOKERS, Continuuos, Agitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin Cang. Mchy. Wks., Berlin, Wis. 
Souder Mfg. Co., Bridgeton, N. J. 
Cookers, retort. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cook- 
er-Fillers. 
COOLERS, Continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
COPPER COILS, for Tanks. 
F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
Copper Jacketed Kettles. See Kettles, cop. 
CORKING MACHINES. 
Edw. Ermold Co., New York City. 
CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. : 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc,, Baltimore. 
Sprague-Sells Corp., Chicago. 
CORN CUTTERS. 
Rerlin Cang. Mchy. Wks., Berlin, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
CORN SHAKERS. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Wks., Berlin, Wis. 


Consult the advertisements for details. 


CORN HUSKERS AND SILKERS. 
Berlin Cang. Mchy. Wks., Berlin, 

S. Howes Co., Silver Creek, N. Y. anion 

Huntley Mfg. Co., Silver Creek, N. Y. 

Morral Bros., Morral, O. 

Peerless Husker Co., Buffalo, N. Y. 

Co., Baltimore, Md. 

orn xers and Agitators. 

CORRUGATED PAPER PRODUCTS. 

: (Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 
J. M. Raffel Co., Baltimore. 

Counters. See Can Counters. 

Countershafts. See Speed Reg. Devices. 

CRANES AND CARRYING MACHIN 
A. K. Robins & Co., Inc., Baltimore. _ 
Sinclair-Scott Co., Baltimore. 

Zastrow Machine Co., Baltimore. 

CRATES, Iron Process. 

Berlin Cang. Mchy. Wks., Berlin, Wis. 

Edw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 

Cutters, string bean. See String Bean Mcy. 

Dating Machines. See Stampers & Markers. 

DECORATED TIN (for Cans, Ca . 
American Can Co., New York. cnaeicdiiaiee 
Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 

Southern Can Co., Baltimore. 

U. S. Can Co., Cincinnati. 

ouble Seaming achines. See 
Machines. 

DRYERS, Drying Machinery. 

Edw. Renneburg & Sons, Co., Baltimore. 

Slaysman & Co., Baltimore. : 

Elevators, Warehouse. 

Employes’ Time Checks. See Stencils. 

ENAMELED BUCKETS, PAILS, etc. 
The Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 
Engines, steam. See Boilers and Engines. 
ee Kettles. See Tanks, glass. 

ned. 

EVAPORATING MACHINERY. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 

Be.'in Cang. Mach. Wks., Berlin, Wis. 

Edw. Renneburg & Sons, Baltimore. 
EXHAUST BOXES. 


Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies 
FACTORY TRUCKS. 
A. K. Robins & Co., Inc., Baltimore. 
FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 
FIBRE PRODUCTS, Boxes, Boxboard, etc. 
Hinde & Dauch Paper Co., Sandusky, O. 
J. M. Raffel Co., Baltimore. 
Fillers and Cookers. See Corn Cooker- 
Fillers. 
Filling Machines, bottles. See Bottlers’ Mcy 
FILLING MACHINES, Can. 
Anderson Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Rerlin Cang. Mach. Wks., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
The Langsenkamp Co., Indianapolis. 
Souder Mfg. Co.; Bridgeton, N. J. 
McKenna Brass Mfg. Co., Pittsburgh. 
A. K. Robins & Co., Inc.. Baltimore. 
Sprague-Sells Corp., cago. 
TATine Machine, Syrup. See Syruping Mach. 
FINISHING MACHINES, Catsup, etc. 
._ H. Langsenkamp Co., Indianapolis. 
K. & Co., Inc., Baltimore. 
“inelair-Seott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
FLUX. 
iction Top Cans. 
Graders. Cleaning and Grading 
Machinery, fruit. 
Fruit Parers. See Paring Machines. 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 


Berlin Cang. Mach. Wks., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
Generators, electric. See Motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Glue, for sealing. See Power Plant Equip. 
Governors, steam.. See Power Plant ro 
Grading Machines. See Cleaning and Grad- 


ing Machinery. i 
Gravity Carriers. See Carriers and Convrs. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and 
Grading Machinery. 
Hoisting and Carrying Mchs. See Cranes. 
Hominy Making Machines. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can stamping. See Stencils. 
INSURANCE, Canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 


cago. ‘ 
Jacketed Kettles. See Kettles, copper. 
JACKETED PANS, Steam. 
F. H. Langsenkamp Co., Indianapolis. Ind. 
Sprague-Sells Corp., Chicago. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 
KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 
Kettles, enameled. See Tanks, glass-ilned. 
KETTLES, Process. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. .. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 
KNIVES, Miscellaneous. 
A. K. Robins & Co., Inc., Baltimore. 


KRAUT CUTTERS. 

A. K. Robins & Co., Inc., Baltimore. 
KRAUT MACHINERY. : 
Hansen Cang. Mchy. Co., Cedarburg, Wis. 

LABELING MACHINES. 
Edw. Ermold Co., New York City. 
Fred H. Knapp Corp., Ridgewood, N. J. 
Morral Bros., Morral, Ohio. 
LABEL MANUFACTURERS. 
H. Gamse & Bro., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. S&S Prt. and Litho. Co., Cincinnati. 
LABORATORIES, for Analysis of Goods, 


etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers & Markers. 
Marking Ink, Pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machy. 
Meat Canning Machinery. 
Meat Choppers. See Choppers. 
MILK CONDENSING & CANNING MHY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Zastrow Machinery Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 
chines. 
Nailing Machines. See Box Nailing Mchs. 
OYSTER CANNERS’ MACHINERY. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
Edw. W. Renneburg & Sons Co., Baltimore. 
A. K, Robins & Co., Inc., Baltimore. 
Zastrow Machy. Co., Baltimore. 
Packers’ Cans. See Cans. 
Pails, Tubs, etc., fibre. See Fibre Contrs. 
Paper Boxes. See Cor. Paper Products. 
Paper Cans and Containers. See Fibre Ctrs. 
Paring Knives. See Knives. 
PARING MACHINES 
Sinclair-Scott Co., Baltimore. 
PASTE, CANNERS’. 
Edw. Ermold Co., New York City. 
A. K. Robins & Co., Inc., Baltimore. 
PEA AND BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 
PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A, T. Ferrell & Co., Saginaw, Mich. 
S. Howes Co., Silver Creek, N. Y. 


Hansen Cang. Mchy. Corp., Cedarburg, Wis. 


Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek Co., Kewaunee, Wis. 

PEA VINE FEEDERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek Co., Kewaunee, Wis. 

PEELING KNIVES. 

A. K. Robins & Co., Inc., Baltimore, 


Peach and Cherry Pitters, See Fruit Pitters 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
S. Howes Co., Gilver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
Picking Belts and Tables. See Pea Can- 
ners’ Machinery. 
PINEAPPE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Stevenson & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts & Tables. See Pea Canners. 
Pitting Spoons, Coring Hooks, etc. 
POWER PLANT EQUIPMENT. 
Lookout Boiler & Mfg. Co., Chattanooga, 
Tenn. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
PULP MACHINERY. 
Berlin Cang. Mach. Wks., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Gloves, factory. 
Rhubarb Cutter. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 
nery Supplies. 
SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
Sanitary Cleaner and Cleaner. See Clean- 
ing Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
I. H. Lengsenkamp Co., Indianapolis, 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scealding & Picking Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. 
Sealing Machines, 
Machinery. 
Sealing Machines, 
Closing Machines. 
SEEDS, Canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co., Chicago. 


See Can- 


See Baskets. 


See Caps. 
bottle. See Bottlers’ 


sanitary cans. See 


Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing 
Machines. 


SHEET METAL WORKING MACHINERY 
Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, IIl. 
Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 
Shooks. See Boxes, Crates, etc. 
SIEVES AND SCREENS. 
A. T. Ferrell & Co., Saginaw, Mich. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 

SILKING MACHINES, corn. 

Huntley Mfg. Co., Silver Creek, N. Y,. 
Sprague-Sells Corp., Chicago. 


Slicers, fruit and vegetable. See Corers 
and Slicers. 

Sorters, pea. See Cleaning and Grading 
Machinery. 


SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


STAMPERS AND MARKERS. 


Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 

Covering. 
Steam Retorts. See Kettles, process. 
STENCILS, marking pots and brushes, 
brass checks, rubber and_ steel type, 
burning brands, etc. 

A. K. Robins & Co., Inc., Baltimore. 
STIRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 

Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 

Berlin Cang. Mach. Wks., Berlin, Wis. 

Burton, Cook & Co., Rome, N. Y. 

Chisholm-Scott Co., Columbus, Ohio. 

A. T. Ferrell & Co., Saginaw. Mich. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

S. Howes Co., Silver Creek, N. Y. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Supplies, engine room, line shaft, etc. See 
Power Plant Equipment. 

Supply House and General Agents. 
General Agents. 

Switchboards. See Electrical Appliances. 

SYRUPING MACHINES. 

Mfg. Co., 

al. 

Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

Peerless Husker Co., Buffalo, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 


Tables, picking. See Pea Canners’ Mchy. 
TANKS, METAL. 


Berlin Cang. Mach. Wks., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

Slaysman & Co., Baltimore, Md. 

TANKS, glass-lined steel. 

F. H. Langsenkamp Co., Indianapolis, Ind. 
TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 
Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 
Topping Machines. See Capping Machines. 
TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Souder Mfg. Co., Bridgeton, N. J. 

Sprague Cang. Mchy. Co., Chicago. 
TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 


F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Transmission Machinery. 
Transplanting Machine. 
Trucks, Platform, etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. . 
Turbines. See Electrical Machinery. 
Variable Speed Countershafts. See Speed 
Regulators. 
Vegetable Corers, 
Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 
VINERS AND HULLERS. 

Chisholm-Scott Co., Columbus, O. 

Frank Hamachek Co., Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, etc. See 

Scalders. 
WASHERS, can and Jar. 

Ayars Machine Co., Salem, N. J. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Inc., Baltimore. 
Ves and Scalding Baskets. See Bas- 


See 


San Jose, 


etc. See Corers and 


ets. 
Windmills and Water Supply Systems. 
See Tanks, wood. 
Wiping Machines, can. 
Machinery. 
Wire Bound Boxes. See Boxes. 
Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes. 


See Canmakers’ 


Wrappers, paper. See Corrugated Paper 
Products. 

Wrapping Machines, can. See Labeling 
Machinery. 


WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co., Wyandotte, Mich. 
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THE CANNING TRADE 


ATTRACTIVE 


ABELS 


Let the Gamse artists work for 
you. ‘‘A thing of beauty is a 


joy forever.”’ 


H.GAMSE BRO 
Lit hographers 
-GAMSE BUILDING 

BALTIMORE MARYLAND 


$6.20 per $1,000.00 


OF INSURANCE 


This is the average annual re- 
fund to Canners who have car- 
ried their fire insurance during 
the past seventeen years with 


CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 


LANSING B. WARNER Inc. 
155 E. Superior St., Chicago, Ill. 


MAIN OFFICE 


MANUFACTURERS OF 


TIN CANS 


CAPACITY 600 MILLION CANS PER YEAR 
BALTIMORE, MD. 
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